
 



 

 



 

 

The City of Marquette 

requested support in developing a strategic Arts and Culture 

Master Plan. This Master Plan is designed to define the City’s role 

in supporting arts and culture and the role of arts and culture in 

accomplishing the City’s broader goals, including its relationship 

with regional development. There were five project outcomes 

identified: 

Identify cultural assets, needs and opportunities. 

Gather input from all major stakeholders. 

Develop initiatives, goals and strategies. 

Define roles for the City Department and Advisory 

Committee. 

Recommend a 10-year master arts and culture plan. 

The Steering Committee of 

community leaders, arts and culture leadership, City 

Commissioners’ office, City Arts and Culture Advisory 

Committee, City Arts and Culture Division and creative business 

enterprises was formed to oversee and support the planning 

process. Tiina Harris, Community Services Manager, Arts and 

Culture, and Karl Zueger, Community Services Director, 

facilitated the process.  

The Steering Committee’s Executive 

Committee worked very closely with the consulting team of Tom 

Borrup and Christine Harris on the various drafts of this plan.  
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The continued leadership and investment of the City of 

Marquette in its arts, cultural and creative assets is critical to 

nearly every aspect of life in the community. This plan 

recommends a range of initiatives and ongoing activities that re-
position the City’s role and bring it into a higher level of 

partnership with other players in the city and surrounding areas. 

The plan calls for ramping up the City’s role in building on its 

creative economy. It also calls for new partnerships to maintain 

and build a robust creative and cultural scene—one that serves to 

grow and refresh local talent and to attract and retain important 

creative and business talent from other places. 

New demands on the City of Marquette’s small arts and culture 

staff during the past several years, together with a 20-year-old 

cultural plan, prompted the City to conduct a comprehensive 

cultural planning process in 2013. Under the supervision of 

Community Services Director Karl Zueger and Arts and Culture 

Manager Tiina Harris—and with guidance of a City Commission-

appointed Arts and Culture Advisory Committee—a consulting 

team was identified. Christine Harris of Milwaukee and Tom 

Borrup of Minneapolis were engaged to facilitate planning and 

produce a plan. 

Consultants began in October 2013 and conducted a robust 

process, starting with formation of a 25-member steering 

committee representative of a wide spectrum of arts, business, 

education, heritage, philanthropy and professional sectors. The 

committee was co-chaired by Walt Lindala, a radio news director 

and practicing musician, and Michelle Butler, a leading 

community restaurateur and civic volunteer. Planning included 

numerous focus groups, dozens of interviews and two very well 

attended (despite extreme cold weather) public meetings. The 

research also included an extensive public survey (with an 

outstanding 617 responses), a broad-reaching artist survey (with 

168 respondents) and compilation of a creative community 

inventory. In addition, consultants reviewed previous city and 

county planning documents, including the 1993 arts and cultural 

plan, and they researched other U.S. cities of similar size and 

attributes – including distance from larger cities, presence of a 

higher education institution and active arts and cultural 

communities. 

Borrup and Harris brought to the process an expanded definition 

of arts and culture that includes heritage, recreation, the natural 

environment, cuisine and food production and for-profit creative 

enterprises, as well as the many public celebrations and 

community-wide activities practiced in Marquette. Additionally, 

the consulting team came with extensive experience in local 

creative economic development, focusing on the value generated 

directly and indirectly by the creative sector (both nonprofit and 

for-profit), heritage and quality of life. In addition to the 

economic activity these assets produce directly, they help 

nurture, attract and retain people who seek to personally and 

professionally invest in Marquette. 

The plan drafted by Harris and Borrup was vetted with the 

cultural planning steering committee, city staff and key 

leadership; it was presented for review and approval to the 

Marquette City Commission in June 2014.

There are two major areas of focus in the plan. ...  



 

...that fosters an environment supporƟve of arƟsts, organized 

arts and cultural acƟvity; partnerships across insƟtuƟons and 

sectors; and creaƟve enterprises. Over the first few years, 

renaming and reposiƟoning an Office of Arts, Culture and 

CreaƟve Economy includes placing greater emphasis on 

informaƟon and facilitaƟon and support services for capacity 

building, rather than directly producing public programming. 

CriƟcally, it also calls for acquiring and interpreƟng data that 

measures and tracks the contribuƟons of arts, culture, 

heritage and creaƟve enterprises to the local economy. It 

also calls for the City to take a greater role in bringing 

together community leaders to form new partnerships and 

collaboraƟve efforts that address arts in educaƟon; 

promoƟon and markeƟng; and other services that beƩer 

enable cultural and heritage organizaƟons, arƟsts and 

creaƟve entrepreneurs.  

...represenƟng a wide spectrum of leaders (like the planning 

steering commiƩee) to build a common calendar, devise and 

ulƟmately carry out joint markeƟng and other services and 

programs that serve cultural producers, audiences and 

parƟcipants in the wider MarqueƩe Micropolitan Area. A 

broader private-sector/public sector alliance is required for a 

successful cultural, heritage and creaƟve business 

community. Developing sustainable funding and long-term 

infrastructure will be criƟcal to a successful result.  

Within these broad initiatives, the plan includes detailed goals, 

strategies and action steps to guide an ongoing work plan for 

city staff and policy makers and for the wider cultural 

community. A successful community cannot rely solely on its 

municipal structures to meet all its needs. Active leadership and 

participation from the voluntary, nonprofit and business 

communities, working with local government, will be essential.  

The creative industries in Marquette deliver significant 

economic value to the area. The artist survey and the creative 

community inventory estimated $7–$10 million in annual 

revenues, which is very conservative based on voluntary 

information. This revenue figure would be much higher with a 

formal measurement of creative enterprises that included 

revenues, wages and size of workforce. This information should 

propel action that includes the creative community in all 

community and economic 

development planning. 

The 

economic impacts of the cultural 

and creative industries in Marquette 

are likely far more than generally 

known—and they can be measured. 

Their impact on the educational and quality of life experiences 

of residents and on the psyche and well being of the community 

are vast and immeasurable.  



 

 

Measure and communicate the economic value and economic 

contribution of the creative industries throughout the City 

and the Region. 

Focus efforts on providing access to resources and services 

that help strengthen the role of the arts, culture and creative 

sector. 

Establish a long-term strategic policy for all City-owned arts 

and culture facilities and City owned or developed art. 

Develop an appropriate infrastructure to support the revised 

mission and program delivery of the Office of Arts, Culture 

and Creative Economy

Continued commitment to the young and old, people of all 

ages, cradle-to-grave active learning. 

Continue the strong nurturing of the high spirit of 

volunteerism and philanthropy. 

 

Provide an appropriate environment for artists, cultural 

organizations and other creative entrepreneurs to make a 

sustainable living and to contribute to the social and 

economic wellbeing of the community. 

Under the direction of the Steering Committee Chair and the 

City Arts and Culture Advisory Committee, form a Culture and 

Creative Community Task Force. Its purpose would be to 

determine a strategy for implementing and promoting a 

Marquette area arts, culture and creative activities calendar. 

This Task Force should determine if the current Marquette 

County CVB calendar could serve as the template. 

After the calendar activity is developed, review other 

opportunities for area-wide collaboration and partnership for 

the strengthening of the creative community, such as 

collective marketing, ticketing services, coordinated back 

office support or coordinating and sharing facilities. 

 

Determine a vision and mission statement for the Alliance, 

along with priority strategies and goals. Establish initial start-

up funding for paid management 

Manage the coordinated calendar, joint marketing and other 

activities described above                                                   ...cont’d... 

Review respective strategic plans of MACCA organizations 

and look for opportunities where the creative community may 

enhance their objectives         

Present a 'state of the arts, culture and creative community' 



 

report annually to the foundations and other philanthropic 

donors to arts, culture and heritage. Include activities, 

economic impact/value, financial picture, list of activities and 

how they connect with each other, etc. 

 

MACCA would also establish a coordinated community 

celebration strategy to maximize cost-effectiveness and civic 

engagement. 

Work with the City to establish shared services, transparent 

procedures and equitable subsidies. 

Construct a feedback mechanism to evaluate community 

activities so that the public has input in all community 

activities. 

 

Analyze and publicize public survey, artist survey and 

economic information with the community's arts groups and 

other community agencies.  

Survey the public every three years to understand what 

residents value, how they participate and what they would 

like to see happen regarding arts and culture. This can also 

measure satisfaction with progress. 

 

Develop a creative enterprise intern program for current 

creative businesses to give NMU students experience in a 

local business, as well as provide specific workshops designed 

to teach them how to run a business and the advantage of 

locating in Marquette. 

Work with City Office of Arts Culture and Creative Economy 

to launch a creative enterprise career fair for high school 

students, taking them around the creative community and 

articulating various career options. 

Establish a creative enterprise incubator with NUM, 

Accelerate UP, Duke LifePoint, mining companies and others 

using space in the former hospital building. 

Initiate professional development opportunities for NMU 

artists to keep people in area and learn business 

development. 

 

Ensure that leadership of the creative sector is represented at 

leadership tables. 

Review current thinking on best practices in creative 

placemaking (i.e. ArtPlace America, Kresge Foundation, NEA) 

and make recommendations for incorporating these practices 

into area economic planning. 

Ensure that the current City and County plans includes the 

role of arts and culture in economic development by 

representing the creative sector at regional and local planning 

and development tables. 

Seek out funding opportunities for supporting economic 

development and creative placemaking initiatives through 

state of Michigan, ArtPlace, NEA, Kresge and others.  



 

 

 



 

In today’s climate, developing a strong, 

interconnected and sustainable regional economy with the 

creative sector as a full partner is necessary to ensure a viable and 

vibrant future for Marquette residents, businesses and visitors. 

The goal of this Arts and Culture Master Plan is to provide a 

roadmap for the successful implementation of a new 10-year 

strategic direction for the City of Marquette and for its cultural 

and creative community to become a full partner in the social and 

economic life of the region. This plan also connects to the 

broader goals of the City and the cultural community and 

includes partnership opportunities across the region that will 

strengthen the City’s arts, culture and creative community. 

An Identity Report was developed to 

reflect on what makes Marquette unique, how the community 

defines the character of Marquette and where the community 

sees itself going. This formed an important core for the 

consultants’ broader recommendations. 

The summary paragraph reads: Marquette’s future will be firmly 

embedded in the strengths and assets that have brought it this 

far. Capitalizing on the community’s distinguishing assets and 

characteristics of creativity, Marquette will yield a quadruple 

return: improving the community’s social, economic, creative and 

environmental capital. The people of Marquette will continue to 

inspire, educate, sustain and care for the values they cherish. 

These values include reverence for natural surroundings, an 

interdependent self-reliance, respect for history, living 

authentically and pride in community accomplishment. 

Marquette will invent what it needs when it needs it. As a 

resilient, practical yet visionary community, Marquette will walk 

its path in its own unique way. Marquette is a genuinely authentic 

community and will not waver from that as it creatively imagines 

its future.  

 

The last arts and culture 

master plan was completed in 1993, following the 1990 The 

Vision of the Future, A Strategic Plan for the City of Marquette. 

The purpose of the 1993 plan was to “survey the current 

condition of the arts and culture community in Marquette and to 

identify and to prioritize the needs and collaboration necessary to 

achieve a shared vision.” This plan followed the appointment of 

an Arts and Cultural Committee by the City. The initiators of the 

plan believed that community “support for cultural activities 

must be deepened and strengthened.”  

The plan defined culture broadly: “to include not only the arts but 

also those aspects of life that enhance its quality or prompt us to 

greater reflection.” The plan also noted “culture comprises our 

common heritage and offers rich avenues of expression.” The 

plan identified Marquette as a regional center for Michigan’s 

Upper Peninsula with a central dynamic its relation to the 

landscape. 

At the time of that plan, the 30-plus arts and culture 

organizations identified were insular in their programming, 

presentations and operations and considered by some as elitist. 

One of the key findings of this plan was “the lack of an effective 

umbrella organization to create and foster the interaction 

necessary for sustained growth and continued economic 

viability.” This plan determined that the existing umbrella 

organizations were unable to coordinate and resolve conflicts; 

there was a lack of collaboration among the arts and culture 

groups limiting programming and fiscal effectiveness; the arts 

groups were perceived as fragmented without a strong 

commitment to community needs; organizations lacked the 

resources to develop and implement long range plans; there was 

a lack of adequate space, money and other resources for 

individual artists; and regional, state and national funding 

sources were diminishing. 



 

The 1993 plan also concluded that the community didn’t 

recognize the role and value of the arts, that placement under 

Parks and Recreation “seems out of character,” arts and culture is 

not at the planning table for land use or public space 

development, there was a lack of an equitable working 

relationship with Northern Michigan University (NMU), and there 

was a lack of investment in a comprehensive community plan for 

arts and culture. The plan suggested that a facility for arts and 

culture be incorporated with the proposed combined site for the 

Peter White Public Library and the Historical Society. 

The discussion on facilities in the 1993 plan indicated that there 

was an absence of facilities because of how booked the Kaufman 

and Forest Roberts were and a need for a publicly supported 

multi-use facility because no one group could justify the cost of 

owning its own facility. 

Specific recommendations of the 1993 plan were to begin 

cooperation and collaboration within the arts and culture 

community, provide a comprehensive community calendar, 

provide a “sampler” program, develop a volunteer recruitment 

program, develop criteria within the philanthropic community for 

supporting arts and culture and provide a central point of contact 

for facilities rentals and to project facilities needs. The plan 

indicated that implementation of the recommendations should 

be spearheaded by the Arts and Culture Committee and that 

there be an annual report on cultural development. 

Additional suggestions presented by the plan include: supporting 

arts education in the schools, collaboration is critical, arts 

leadership needs to be strengthened and to explore the rationale 

for an arts and culture center resource.  

Objectives included: 

Identify the need and capacity for a multi-purpose arts, 

cultural and entertainment facility. 

Initiate an economic development plan to support arts and 

culture and expand congruent business opportunities. 

Develop a comprehensive arts and culture plan. 

Develop a plan for strengthening the leadership of arts and 

culture institutions as well as expanding volunteer capacities. 

This plan focused heavily on a pending merger of the PWPL and 

the Historical Society and what that could foster with respect to 

cooperation and collaboration, common visioning, expanded 

audience attraction and economic planning. This merger and/or a 

joint facility development did not materialize.  

The City of Marquette Arts and Culture 

Division became an official department of the City in 1996 and 

the Arts and Culture Center was relocated to the Peter White 

Public Library in 2000. The Center is a regional hub of arts and 

culture activities and provides for the following services: 

workshops, exhibits, community arts projects, retail gallery for 

regional artists, performances and events, meeting space for arts 

organizations, city arts calendar and coordination of local 

festivals. 

Marquette has received many awards based on its commitment 

to arts, culture and heritage amenities. These include: 

  Top five places to retire, top 200 towns for sportsmen, top 

micropolitan, Peter White Public Library National Medal 

for Museum and Library Service. 

 Ten best small cities to raise a family, top performing 

entrepreneurial community, bicycle friendly city, top dozen 

distinctive destinations for historic preservation.  

 Top 10 Michigan travel destination, recognition for natural 

beauty and quality of life. 

 One hundred best small art towns in America, designated 

“walkable city,” ArtServe Governors Award for 

achievement. 



 

The 2004 City Master Plan is in the process of being updated. The 

master plan had seven goals: create and preserve viable and 

livable neighborhoods; develop a historic and diverse downtown; 

create an efficient, functional and connected transportation 

system; make Marquette a walkable community; foster economic 

diversity and a family sustainable workplace; promote 

Marquette’s all-season quality of life as a premier winter city; and 

protect Marquette’s natural resources. There was no specific goal 

addressing arts and culture, but many of the cultural venues were 

referenced. 

On the City’s website is an economic development community 

assessment presentation (could find no date) that lists the leading 

industries as health care, mining, education and tourism, with up-

and-coming areas that include professional/scientific/technical, 

information and administrative support. The 

business survey connected to this assessment 

gives a positive perception to downtown, the 

environment and the people. With respect to 

economic development objectives, downtown 

was ranked highest at 4.5 with tourism close 

behind at 4.3; arts and culture was sixth at 3.8. Targeted 

industries for development included professional/scientific/

technical services, artisanal foods, arts and information, health 

care, education and tourism. This assessment recommended that 

the city plan include “entrepreneurship and acceleration—to 

nurture, retain and attract creative people and professionals who 

will start and grow businesses.”  

Also on the website is a Community Economic Development 

Capacity Assessment dated October 2012, prepared as an initial 

step in the economic development planning process. It 

recognizes that there is no separate economic development 

department in the City structure. Observations from this 

assessment include: 

“The arts have become a major force in downtown 

revitalization and have helped create the ‘sense of place’ that 

draws residents and keeps them in the community. Art is one 

of the growing business sectors for which Marquette has a 

competitive advantage.” 

NMU is considered an important contributor to the culture of 

the community and to generating a talented workforce. 

The arts community “is concerned that budget constraints 

will result in less funding from the City.” 

One element of the City’s economic development plan is to 

“continue to strive to be a destination city that incorporates 

specialty products and talents, and works to be an educated 

workforce that encourages vibrant entrepreneurship.”  

Marquette is an entrepreneurial community, which is also 

attracting affluent older residents and retirees, who are the 

highest ranked demographic for starting new businesses. 

Many independent businesses in Marquette are ahead of the 

curve with regard to internet sales. 

Downtown is considered “an outstanding destination,” with 

the Downtown Development Association getting good 

reviews; arts are considered to play a critical role in 

downtown vitality. 

While Lake Superior Community Partnership is ostensibly the 

regional economic development agency, in fact it does not 

have the confidence or support of the City of Marquette and 

other Upper Peninsula communities and there seems to be 

confusion as to the economic development role among all of 

these agencies. 

A five-year Parks and Recreation Plan was completed November 

2011 for 2011–2016. The Arts and Culture Department is a 

division of Parks and Recreation. There is a section in the plan 

that describes the cultural, natural and historic resources of 

Marquette, which the plan said profoundly influence the quality 

of life. There is a description of the major cultural facilities and 

venues, including those on the NMU campus. The City leases 

approximately 5,000 sq. ft. in the Peter White Public Library, 

which includes office space for the Arts and Culture Community 



 

Services Manager and staff. The plan recognizes that there are 

very few spaces specifically designed as creative areas for arts in 

classroom, workshop or studio form. There is a partial listing of 

the cultural organizations in Marquette.  

The plan’s description of the historical assets mentions the “great 

historical wealth in terms of architecture and historic sites.” It 

recognizes that many buildings are unique due to their cultural or 

historical significance. Equally 

important to Marquette’s 

quality of life are its natural 

resources, which are described 

as outstanding. 

There is description of facility 

needs, but no mention of 

additional or renovated cultural 

facilities with the exception of 

the “low” priority of some 

capital improvements at the 

Arts and Culture Center. 

With respect to the Parks and 

Recreation public survey: 64 

percent said they needed 

historic sites and museums, 

which also ranked sixth in 

facilities that are most 

important to households; 60 

percent said they had a need to attend live theater and concerts 

and special community events; 51 percent participate in theater/

dance/visual arts; and 29 percent would participate in more live 

theater and concert programming if it were available. 

The plans involving the Downtown Development Authority 

include the 1996 Development Plan (on the City website) and 

Parking Demand Analysis, the Development Plan and Tax 

Increment Financing Plan 3 (2011) and Timeline for DDA TIF Plan 

Amendment (2011), with the latter two on the DDA website. 

These plans relate to the geographic make-up and financing of 

the area versus a marketing or overall strategic plan. The DDA 

has been involved with Third Street Corridor, development of the 

Marquette Commons, and exploration of an historic district 

designation. This designation was started and then shelved. 

Currently, draft 5.0 of the Third Street Corridor Sustainable 

Development Plan is posted on the City website. The purpose of 

the plan is to “enhance and support placemaking efforts for the 

creation of a vibrant, resilient, mixed-use 

corridor that links downtown Marquette 

with NMU and surrounding 

neighborhoods.” The specific goals are to 

provide more transportation choices, 

promote equitable and affordable housing, 

enhance economic competitiveness, 

support existing community and 

neighborhoods and leverage investment.  

While this plan looks at placemaking in a 

creative way, and highlights some 

opportunities for creative signage, mural 

and building painting, this plan could go 

further and pro-actively integrate arts, 

culture and other creative activities investment to generate 

neighborhood vibrancy and stimulate economic activity. The 

recommended artistic visioning is rather superficial and doesn’t 

appear to have fully engaged the artistic community at NMU or 

within the City.  

In 2011 there was a “checklist” review of the master City Plan and 

it was recommended that it be amended. With the current City 

plan in process, the public workshops held to date included arts 

and culture observations recommending maintaining unique 

identity, maintain community festivals, cultural opportunities for 

all and more public art integrated with public spaces. 



 

The City’s Arts and Culture Division was created in 1996 as a part 

of the Community Services Department in City of Marquette 

administration; the formation of the Marquette Arts and Culture 

Center in the lower level of the Peter White Public Library 

occurred in 2000. The mission as published on the City of 

Marquette’s website reads:  

The City of Marquette Arts and Culture Division serves to 

encourage, develop and facilitate a rich environment of 

artistic, creative and cultural activity in Marquette and acts as 

an umbrella organization for local arts and culture groups.  

The mission as written in the document submitted by the Division 

to the Michigan Council for Arts and Cultural Affairs for the 2013-

2014 season reads:  

The Marquette Arts and Culture Division’s mission is to 

encourage, develop and facilitate an enriched environment 

of artistic, creative and cultural activity. 

There are differences in the above mission statements that 

directly affect the perception, priorities and workload of the 

Division. 

The division is housed in and runs the Marquette Arts and Culture 

Center, three galleries and workshop space in the lower level of 

the Library. These provide the following services: workshops, art 

exhibitions, community art projects, a retail gallery for regional 

artists, performance events, meeting space for arts 

organizations, an arts calendar, partnerships with local artistic 

associations and coordination of national and local heritage 

festivals. 

Over time, the division has been responsible for a wide variety of 

activities from commencing new projects and programs, 

including the development and eventual spinning off of the youth 

children’s theater; to providing artist development workshops 

and resources; to managing the Marquette Arts and Culture 

Center; to curating and presenting exhibits in the Center as well 

as concerts in the Library’s community room; to presenting 

festivals such as the Halloween Spectacular. The City does not 

have a public arts policy in place. The focus of this Division has 

shifted over time based on the direction of the City Manager, the 

focus of the Arts and Culture Advisory Committee and the talents 

and skills of the Arts and Culture Manager.  

The Manager of the Arts and Culture Division has been assuming 

the responsibilities of both curating and administering all public 

exhibits/performances that the Division undertakes, managing 

the Center, managing the staff and interns available and 

representing the City in regional arts and cultural activities. 

There is an Arts and Culture Advisory Committee appointed by 

and reporting to the City Commissioners with the responsibility 

to oversee and help develop the agenda for the City’s 

involvement in arts and culture. The budget for Arts and Culture 

within the Community Services Budget is $243,115 from the 

General Fund. 

Some of the challenges for the City’s arts and culture activities 

include: mixing the curating role with the administrative policy 

role, working with the practical reality that artists and audiences 

do not recognize municipal boundaries, responding to changing 

political priorities without a clear compass to guide their efforts 

and not being effectively represented at community leadership tables. 

What the City could be doing to better strengthen the arts and 

culture community is making a clear economic development case 

for arts and culture and advocating this case, building 

partnerships among the big and small players, strategic 

administration of City resources across the full range of cultural 

activities, and promoting the full range of available arts and 

culture activities. 

The future role of the division and the Arts and Culture Advisory 

Committee is being reviewed as part of this arts and culture 

master plan process.  



 

The research methodology included four 

visits to Marquette, individual and small group interviews, focus 

groups, a public online survey, an artist online survey, attending 

Winter Market, a public visioning session, direct visits to creative 

businesses and driving across the community. This process 

included meeting with arts, culture and creative community 

stakeholders; community leaders; recreational and tourist 

organizations; economic development organizations; artisan 

food organizations; and several City departments. 

Based on collating the 

interviews, focus groups and surveys, a list of assets for the 

community and arts and culture, as well as challenges for the 

community and arts and culture, were identified. This list can be 

found in Appendix B. 

In summary, the community assets can be categorized as: the 

natural surroundings, the special lifestyle and commitment to 

healthy community engagement at all ages, a wild and inventive 

spirit. The arts and culture assets can be categorized as: the 

relationship between the natural surroundings and creative 

expression, a lifestyle that artists love to call their own, the 

importance of arts to revitalization of downtown, Northern 

Michigan University, Duke LifePoint and the development of 

creative for-profit businesses. 

The community challenges were listed as: location of new 

hospital, relationship with NMU, future use of the harbor and the 

ore dock and a growing senior population. The arts and culture 

challenges were seen as: identifying the role of the City, the Arts 

and Culture Advisory Committee, and the MACC; marketing the 

arts; increased awareness of arts and culture activities; cost of 

working and living downtown; and not being at the community 

development table. 

 

 

Surveying the public has been an important 

part of City planning activities in Marquette. As part of the Master 

Arts and Culture Plan, a public survey was conducted. The 

purpose of the survey was to understand citizen’s thoughts on 

living in the Marquette Area and the current artistic and creative 

offerings, and what they would like to see in the future. The 

survey was administered through the City of Marquette’s Arts 

and Culture Division. Tiina Harris, the Community Services 

Manager for Arts and Culture, managed the survey process. The 

survey was distributed February 5 and closed on March 7. There 

were an impressive 617 responses to the public survey. 

Over 60 percent of the 

survey respondents were from the City of Marquette, with 65 

percent being female. Given who is involved in the arts 

community, it was no surprise that 55 percent were over 55 years 

old. There is a high degree of learning throughout the Marquette 

community; 46 percent had a four-year degree and 33 percent 

had a graduate degree. The population mix of Marquette was 

reflected in the survey, with 62 percent of the respondents living 

in one- or two-person households. Marquette enjoys a relatively 

stable and committed community of people who love to live here. 

Of the respondents, 35 percent have been in Marquette 31 years 

or more; 56 percent had household income of less than $75,000. 

The survey showed that the public ranks 

Marquette’s natural and heritage assets as very important to 

living in the area. With respect to the public’s interest and 

commitment to arts and cultural activities, a very high 

percentage of the survey respondents participate in arts festivals, 

the farmers market and public library events. 

Survey respondents believe that arts and culture offerings are 

very important to be offered in the Marquette area, with 90 

percent wanting an accessible comprehensive online calendar 

and 87 percent wanting to ensure that arts education is supported 

in the schools.   



 

 

The purpose of the artist survey was to 

understand the profile of the individual artist community, how 

they do business in the Marquette area and what their needs are 

going forward. The survey was administered through the City of 

Marquette’s Arts and Culture Division. Tiina Harris, the 

Community Services Manager for Arts and Culture managed the 

survey process. The survey was distributed in January and closed 

on March 15. There were an impressive 168 responses to the artist 

survey. 

More than 53 percent of 

artists surveyed have lived and/or worked in Marquette for more 

than 16 years; 38 percent for more than 26 years. Some 58 

percent are over 40 years old; 24 percent are less than 30 years 

old. The majority of artists have been practicing their art form for 

more than 11 years. More than 76 percent live in the City of 

Marquette; another 8 percent live in Marquette Township. 

Some 51 percent of the artist respondents are visual artists; 13 

percent are artisans/craftspersons; 11 percent are involved in 

music/audio arts; 9 percent are in design arts; 7 percent in literary 

arts; 4 percent in theater arts and dance; and 1 percent in film/

video. 

The survey showed that there are a wide 

variety of artists in the Marquette area. Most of them don’t make 

a fulltime living with their art and consider themselves self-

taught. More than 60 percent are self-employed and want to 

learn how to run better businesses.  

These artists are interested in learning how to be better artists 

and run a better business. They want to improve their marketing, 

fundraising and business capacities.  

The estimated income from the survey respondents was more 

than $2.3 million annually. Many artists serve the wider 

Marquette area and 33 percent of them don’t sell their art locally; 

they have an international trade that brings import dollars to 

Marquette.  

 

The City Arts and Culture Division, under the guidance of the 

consulting team, generated an arts and culture inventory 

spreadsheet. This inventory was designed to not only take a 

snapshot of the profile of the arts, culture and creative 

businesses, but also to serve as a template to continue recording 

the make-up of Marquette’s creative community. The placement 

of the businesses into the various categories was based on the 

expertise of the City of Marquette Arts and Culture Division. 



 

 

The inventory created this profile: 

 

9 museums/libraries  $2.5 million reported from 7 of them 

5 regional museums  $350,000 reported from 2 of them 

10 music organizations $720,000 reported from 7 of them 

3 trail networks  $1.5 million reported—total all 3 

3 theaters   $202,000 reported—total all 3 

1 dance   no revenues reported 

1 performance space  $80,000 reported 

9 festivals   $61,000 reported from 2 of them 

9 associations   $27,000 reported from 1 of them 
____________________________________________________________________________________________________________________________________________________________________ 

50 TOTAL    $5.44 million from 26 organizations 

  

5 media/film   $800,000 reported from 1 of them 

10 studios/galleries  $530,000 reported from 3 of them 

2 performance venues no revenue reported 

5 dance studios  no revenue reported 
____________________________________________________________________________________________________________________________________________________________________ 

22 TOTAL    $1.33 million from 4 organizations  

This inventory is just the beginning of a tool to both understand 

the make-up of the arts and culture community as well as to 

begin obtaining a better grasp of the impact of the creative 

community, from financial, workforce development and sales 

reach perspectives.   

 

The U.S. Census data was used to 

identify Micropolitan Areas of similar size to Marquette, which 

has about 68,000 people. Those with regional populations 

ranging from 62,000 to 76,000 were selected; the comparison 

was then limited to those that included a large public university. 

The comparable areas were narrowed further to include only 

those whose geographic location put them at least two hours 

outside the range of a significantly larger city. Three cities 

emerged: Keene NH, Athens OH and Salina KS. Keene and 

Athens have populations of between 23,000 and 24,000 

(compared with Marquette at just over 21,000) and Salina—

although the smallest Micropolitan area—has a larger city 

population of over 47,000. All have active arts and culture 

communities and have formed area-wide nonprofit organizations 

to coordinate scheduling, promotion, economic impact studies 

and other services. 

In Keene, Arts Alive! began in 2007 as a broad based, grassroots 

coalition to sustain, promote, and expand access to arts and 

cultural resources in the Monadnock Region. It was convened by 

individuals active in the arts community to plan for collaboration 

that includes programming, fundraising, and other activities of 

mutual interest. Arts Alive! was incorporated in 2009 and 

received its 501(c) 3 tax-exempt status. An 18-member board of 

directors from a variety of artistic backgrounds and business 

affiliations drawn from the Monadnock region governs the 

organization. The Board list reads like a Who’s Who of major 

civic, business and cultural leaders and the list of participating 

organizations is extensive and inclusive. Arts Alive! provides a 

robust online calendar of region-wide events, conducts research 

around the economic development role of the arts and produced 

a comprehensive study of facility resources and needs.  

In addition to a Municipal Arts Commission within the City of 



 

Athens, the Athens Area Arts Council was formed in 1998 as a 

nonprofit arts organization and is staffed entirely by volunteers. 

Its goal is to integrate the artistic resources of the Athens area 

into the educational system, local economy and community 

culture. AAAC is an active advocate for public art and sponsors 

artistic performances and events that broaden the community 

exposures to the arts including visual art, film, music, dance and 

literature. AAAC also serves as a clearinghouse for information 

about the arts and provides support services to working artists. 

Salina KS provides an aspirational case. It has a Micropolitan 

population of 61,700 but a city population of 47,700 and a 

University of 23,500. Salina is similarly located at a considerable 

distance from a major city. The size of the population within the 

city limits provides a larger resource base for Salina Arts and 

Humanities, a municipally operated arts agency, formed in 1996. 

Remarkable and visionary leadership have built an amazing 

agency. It has a city-paid staff of 15 and a budget of more than $1 

million. A companion 501c3 foundation leverages additional 

resources for the agency, which is a major player in public art and 

design, major community events, grants to local arts groups, 

services to artists and a city-operated art center.  



 

 

 



 

 Protecting, respecting, 

integrating and celebrating the natural environment, historical 

assets, cultural traditions and creative spirit of the Marquette 

Area are the core of this plan. In these efforts, the community 

empowers the individual and collective sensibilities of its people 

while enabling more prosperous and fulfilling lives for individuals. 

Culture as defined in this plan incorporates traditionally classified 

artistic and culture activities along with food/culinary, gardening, 

heritage and knowledge transmission. The people of the 

Marquette Area share a holistic attitude toward historic and 

creative cultures and towards the multitude of ways people 

participate in individual and group activities in the outdoors, in 

cultural venues and in community life. This plan includes 

recommendations that the City of Marquette fully recognize the 

importance and inter-relatedness of these dimensions of 

engagement and more fully integrate these practices through its 

programs and services in recreation and culture.  

Imagine Marquette: where the 

knowledge and traditions of its ancestors inform and propel the 

creativity and entrepreneurial spirit of today’s residents and visitors; 

where newborns and newcomers, 

alongside elders and people of all 

ages, share opportunities to learn 

and to participate in community 

celebrations and civic responsibilities; where yesterday’s buildings 

and industries serve the needs of tomorrow; and where new ideas 

and old ways stand side-by-side and blend to create synergy and 

innovation. The old and new, youth and elders, act in harmony as 

one united community. The spirit of creation springs continuously 

from the deep roots of the area’s natural resources. Marquette 

continues to be created anew. 

This is an opportunity for the City of Marquette, in partnership 

with its regional allies, to both continue and enhance its 

commitment to strengthening and protecting its plentiful and 

well-regarded creative assets. Through strengthening these 

creative assets, nonprofit and for profit, the City will reap the 

rewards of engaging more of the community in lifelong activity, 

drawing more tourists, generating more small businesses, 

attracting and retaining young professional talent. In turn, this 

will give Marquette an attractive, sustainable creative community 

that is important to employers like Duke LifePoint, Northern 

Michigan University, the mining community and others. 

These creative assets are as much a natural resource for 

Marquette as the shores of Lake Superior and the mines across 

the county. Marquette takes great pride in protecting and 

preserving its natural resources and community heritage. 

Creativity is a resource that needs protection and replenishing as 

the new currency of our age of human talent. Creativity fuels our 

capacity to express who we are, innovate our future and move 

our civilization forward. The return on investment for supporting 

these assets is a more inventive workforce, a more vibrant and 

growing community and continued business regeneration. 

The City of Marquette’s Office of Arts, Culture and 

Creative Economy serves to support, facilitate and grow an 

empowered and vital arts, cultural and creative community. It will 

do this by being the bridge between the arts community and City 

resources and services, actively building partnerships between the 

arts community and region-wide organizations, helping the arts 

and culture community develop its professional and business 

skillset, advocating for the value and contribution of the creative 

community, providing a centrally located facility for convening and 

for arts activities and promoting City-wide engagement in creative 

activities.  



 

From the research, two major initiatives were generated. One 

represents the client, the City of Marquette, and the other 

represents a public/private partnership opportunity based on 

taking the broader perspective of regional impact. 

 

Rationale: There are a lot of creative 

enterprises and creatively oriented 

activities serving the greater 

Marquette area, and they are 

considered a significant asset to 

attracting businesses, talent, visitors 

and new residents to the Marquette 

area. It is in the City’s best interest to 

ensure that this distinctive quality of 

life and economic asset continues to flourish.  

In addition, even with very rough numbers, the economic impact 

is profound – creative businesses and artists number in the 

hundreds and the reported sales from a portion of them are 

reaching over $7 million annually. If fully reported, that number 

would be considerably higher and the calculated economic 

impact quite surprising.  

Finally, the City continuing to invest in supporting the creative 

industries provides leverage for matching private investment as 

well as increased organizational capacity. 

 

Rationale: The research, including the public and artist surveys, 

demonstrated a very strong interest in the creative community 

working more collaboratively for the greater good. There have 

been fragmented agendas operating for a long time and yet 

everyone recognizes the value of working together.  

Creative enterprises don’t pay attention 

to municipal boundaries and neither do 

audiences or visitors. With so many 

different municipalities, it is important to 

strategize on the bigger picture; what is 

good for the greater Marquette area is 

good for the City and vice versa. It is an 

integrated and interdependent 

ecosystem. 

Also, because of traditional funding sources and financial 

reporting regulations, often for-profit businesses and nonprofit 

organizations don’t relate well to each other. And yet, in the 

creative sector, there is opportunity for all to play well together 

for the greater goal of increased creative capacity and economic 

output for the Marquette area. 

Discussion about such a regional alliance should include a review 

of long-term funding options, such as a government authority/

millage for sustaining the creative community, as well as a long-

term structure such as forming a 501c3. 



 

The public survey respondents wanted to make sure 
that arts and culture are included in any community and 
economic development planning. Many focus group and 
interviewees were concerned that there has never been a 
comprehensive economic impact analysis for arts and culture 
and so City and regional leadership do not have a measured 
value of the sector’s economic contribution. The artist survey 
and the creative community collated inventory estimated  $7–10 
million annual combined revenues, which is a conservative 
estimate. Under rigorous measurement, this number would be 
much higher and would also translate into number of jobs in the 
creative workforce. 

(1) Engage in partnerships with NMU, Michigan ArtServe, and 
others to measure the economic value of Marquette’s 
creative industries – nonprofit arts, for profit creative 
businesses, and independent artists – to determine the 
value of revenue, number of jobs, and wages value across 
the creative economy. 

(2) Articulate the economic development rationale for arts, 
culture and creative economy including the attraction and 
retention of talent, that can be distributed to all 
appropriate planning agencies using the artist survey and 
asset inventory baseline data. 



 

   

 

The City supports an Arts and Culture Division through 

its Department of Community Services. This division, through 

Tiina Harris and Karl Zueger’s leadership, is highly devoted to its 

work, passionately dedicated to serving the artists and 

organizations of the creative community and diligent about 

advocating for support of the arts and culture sector. Focus 

groups and public survey indicated there is confusion as to the 

City’s role in arts and culture, between the division and the Arts 

and Culture Advisory Committee (ACAC), and its focus in serving 

the artistic community. Sixty percent of the artists surveyed 

want workshops to improve their area of expertise and 46 

percent want to learn how to improve their business skills.  

(1) Spearhead ongoing strategic planning and advocacy for 

the City’s arts, culture and creative sector. 

(2) Continually review City policies and regulations to ensure 

they are supportive of the arts and culture sector needs. 

(3) Develop and implement a strategy to provide resources 

and services that support the business development of the 

artists and arts organizations. 

(4) Review and manage all of the funding/fee options 

available to the arts and culture community, such as 

promotional fund, KBIC funds and procedures for fee 

reductions/waivers, to develop a coordinated strategy 

that is clearly communicated and regularly updated to the 

creative community. 

(5) Revisit Marquette’s opportunity for more historic building 

and historic district designation; explore historic tax-credit 

financing. 

(6) Revisit current active plans, such as Parks and Recreation 

and the 3rd St Corridor Plan, to discuss inclusion of the 

role of arts and culture in addressing their goals. 

(7) Measure the economic value of Marquette’s creative 

industries—nonprofit arts, for-profit creative business and 

independent artists—to determine the value of revenue, 

number of jobs and wages value across the creative 

economy. 

 

   

(1) Assess existing facilities for arts and culture in Marquette 

and develop a long-term facilities plan for City of 

Marquette—what needs refurbishing, replacement, new 

development. Review capacity levels on an annual basis, 

keeping an eye on whether new facilities may be needed.  

(2) Develop and administer a public art investment policy for 

all buildings under the auspices of the City; help organize a 

City appointed Public Art Committee to administer the 

public art process.  



 

   

(1) Revise the job description of the Director to reflect the 

reframed focus of the Division to include performance 

measures, access to community leadership tables, 

professional growth opportunities and articulated roles 

within community partnerships. 

(2) Be active in professional support organizations such as 

Americans for the Arts, ArtServe, Michigan Arts Council 

and all other applicable organizations; include 

membership and attendance at their events in the budget. 

(3) Review the handling of arts and culture activity requests 

across Community Services to see if there would be 

benefits in Arts and Culture Division collating all arts 

requests. 

 

   

The Center has served the artist community and is 

generally perceived as a strong asset based on focus groups and 

interviews. While most of the people who commented liked the 

location in the Public Library, there is some concern about its 

visibility and suitability in that location, and the focus of its 

activities. A physical center for the resources the City’s Arts and 

Culture Department is providing is an important testament to a 

commitment by the City to support its arts and culture.  

(1) Partner with local nonprofits and artist associations to 

produce and increase programming; Arts and Culture staff 

to help develop curatorial committee for exhibition.  

(2) Provide communal meeting space for artists, workshop 

space for artists. 

(3) Serve as a resource location for the artists and arts 

organizations; provide a clearing house for information 

the creative community needs to better support and 

promote themselves.  

(4) Design policies for local art exhibits in city spaces, which 

includes a clear, congruent curatorial and juried strategy 

that the City Arts and Culture staff implements.  

   

(1) Review how the expertise and role of the current 

Committee could be useful to a Marquette Area Culture 

and Creative Alliance.  

(2) Revise mission of current Arts and Culture Advisory 

Committee to align with the revised focus of the City’s 

Arts and Culture Division.  



 

   

With regard to youth, 87 percent of the public surveyed 

said the City should be supporting arts education in the schools; 

83 percent said the City should be advocating for arts education 

as a service to the arts and culture community; and 78 percent 

said the City should be providing financially accessible youth 

programs. Marquette also is seeing a significant influx of older 

adults and retirees who are staying active and want to continue 

lifelong learning and active participation in community life. 

While it is struggling with its budget, as are all communities, 

there is a commitment to arts education in the schools, 

including providing resources like Kaufman Auditorium. The 

DeVos Museum at NMU works regularly with area schools; the 

Forest Roberts Theatre casts productions with students and 

community members alike. Developing creative talent for 

artistic endeavors and entrepreneurship, along with NMU 

students, starts in the schools. Marquette is very committed to 

its seniors living healthy, productive lives.  

(1) Arts, Culture and Creative 

Economy Office works with 

MAPS to help develop an 

integrated arts education 

strategy K-12 that supports 

programming by arts and 

culture organizations.  

(2) Arts and Culture Division 

continues to work with the 

Senior Services Division of 

Community Services to 

implement an arts programming strategy that connects 

senior services to community artists and other resources. 

(3) Form an alliance with NMU to more fully open arts 

programming at NMU to the population of the area—at 

the college level and adult programming—both audience 

and participative.   

(4) Form a healthy community task force with Duke LifePoint 

to articulate and implement strategies to support a 

destination medical center and to foster an active, 

walkable downtown to enhance the health of the 

community.  



 

   

The level and caliber of volunteerism for arts and 

culture was mentioned numerous times in focus groups and 

interviews. Forty-three percent of the public survey respondents 

stated they were a community volunteer—higher than the level of 

artists, donors, educators or parents. Several of Marquette’s 

founding families set a high bar for community philanthropy. 

Shortage of organizational staff and the high desire to work 

together as a community fosters very high volunteer participation. 

These are unique and well-treasured attributes of Marquette’s 

quality of life.  

(1) Develop a 

collaborative 

volunteer support 

and recognition 

program for arts 

and culture to 

maximize access 

and effectiveness, 

such as a Business 

Volunteers for the 

Arts, designed to 

connect business 

expertise with arts organization’s needs.  

(2) Review all of the arts volunteer award activities and 

ensure strategic alignment with the mission and goals of 

the City Arts and Culture Division.  

 

   

The creative sector represents a significant portion of 

the economy and is often considered integral to tourism, yet it 

has no organized support or advocacy structure nor is it 

represented within existing planning and advocacy 

organizations. Artists have registered concern that rents on both 

living and studio workspace are too high and so they don’t have 

downtown real estate access to develop and promote their work. 

Since 1993, there has been an issue with coordinated and 

collaborative activity within the creative community. More than 

60 percent of the public survey respondents attend arts festivals 

and purchase original craft or art, in addition to the very high 

levels of attendance across the spectrum of arts activities, 

indicating that access to quality artistic offerings is important to 

many people. Seventy percent of the respondents wanted to 

ensure that the impact of the creative sector is documented and 

that artists have access to technical support workshops. More 

than 65 percent want more investment in new artistic 

developments, e.g. multi-purpose hall or artist studios. Some 

59% percent want more resources and services provided for 

independent creatives. The focus groups, interviews, Imagine 

Marquette and Parks and Recreation public surveys all showed 

substantial interest in a new performing facility that is fully 

available to artists at a reasonable cost in a prime location. 



 

(1) Review zoning and other regulations to identify barriers to 

artistic and creative enterprise development.  

(2) Conduct a study comparing rental rates for housing and 

studio space in the Marquette area versus other similar 

areas along Lake Superior. Assess viability of developing a 

subsidized housing/space plan that would be supportive of 

more artists living and working in downtown Marquette; 

explore offering ongoing help for artists looking for work/

live space.  

(3) Provide an artists’ resource 

and services website that 

collates information around 

planning an event, managing 

an event, finding work and 

living space. Offer a hotline 

for immediate 

communication.  

(4) Inventory capacities, policies 

and costs of existing spaces 

for performance, exhibition, 

presentation and celebration 

in Marquette and provide 

information, referral and 

facilitation of opportunities 

to maximize the use of space 

to meet community needs.  

(5) Continue to collate information such as the arts and 

culture inventory, artist survey, public surveys locally as 

well as comparison data with other similar sized 

communities. Ensure taking full advantage of the State of 

Michigan’s services, such as ArtServe, Cultural Data 

Project, etc.  

 

 



 

A similar recommendation was a significant feature of 
the 1993 plan and was raised time after time in focus groups and 
interviews. This concern was raised within the arts/culture 
community as well as within DDA, NMU and Marquette County 
CVB. More than 90 percent of the public survey respondents said 
that an online calendar would be helpful to arts and culture 
development. In focus groups and interviews this was the most 
repeated need. Comparably sized communities in other parts of the 
U.S. offer excellent models. 

   

   

 



 

The research tells us that there are missed 

opportunities for all voices representative of an engaged, 

committed community to be at the table. Given the impact the 

creative community has on the vibrancy of Marquette, this 

community is under-represented at the power table of City 

management, downtown tourism and regional development, and 

around such land use issues as the future of Duke LifePoint. 

Additionally, the regional economic development agency, Lake 

Superior Community Partnership, is not at present in a working 

relationship with the City, nor does the City have an economic 

development department. The cultural and creative assets of 

Marquette have much to contribute and have not been adequately 

represented in regional economic development planning.  

One of the largest issues the consultants observed is the need to 

connect the dots of community leadership activity, making sure 

that everyone is working under the same tent for the same goals. 

Combining the resources of agencies committed to delivering an 

integral part of making the Marquette economy strong and 

sustainable provides an opportunity for commitment to a connected 

strategy leveraging all of Marquette’s assets. 

This is purposefully a significant and far-reaching recommendation. 

The consultants believe that regional cooperation and partnership is 

critical to maximizing the potential for the arts, culture and creative 

community to make a vital, substantial and sustainable impact on 

the future of the Marquette area.  

This regional approach should include connecting with the Michigan 

SmartZone and Next Michigan initiatives—any initiative that is 

working to bring broader partnerships together to grow a more 

integrated, healthy region. 

 

   

   

   

   



 

The community organizes many celebrations—arts 

festivals, winter community activities, a robust downtown activity 

calendar and beautification activities—going on in and around 

Marquette throughout the year. People love gathering to celebrate 

the Marquette community and most of these celebrations include 

the arts, food, beverage, connection to nature and interactive 

community activity. More than 85 percent of the public survey 

respondents mentioned such community activities being important 

for Marquette to offer. Interviews and focus groups revealed a 

strong commitment to being an integrated, connected community 

that celebrates unique differences with communal respect. 

 

   

   

   

More than 600 citizens responded to the Imagine 

Marquette public survey, a significant sample size, indicating 

interest in the arts and cultural life of the 

community. The March 2014 public survey 

highlights include: 1) more than 55 percent 

attend festival and other City events annually; 

2) more than 85 percent believe that the farmers 

market, public library, arts festivals, museums 

and heritage trails are important for Marquette 

to offer; 3) More than 70 percent recommended 

developing all-around entertainment venues, 

more live music programming and more national attractions. 

   

   



 

NMU has a very strong presence in the community, 

drawing from local and national talent. Many alums have started 

businesses in the area and hire current students or graduates, and 

the NMU Alum sticker is placed with pride in many windows. 

However, even though there is interest in staying in the area among 

alumni, there is a concern that there is not enough opportunity to 

develop business skills and establish a new business. Duke 

LifePoint, NMU and other area businesses require strong workforces 

engaged in the community, and robust cultural, creative and 

outdoor recreation activities are key to attracting talent. “We lost a 

couple physicians to retirement but they stay for the quality of 

life.” (Interview, November 2013)

   

   

   

   

The 2004 City Plan, the recent Parks and Recreation 

Plan, the 3rd St Corridor Plan and DDA plans on the City website do 

not offer economic development planning that integrates arts and 

culture strategies. Some 87 percent of 

the public survey respondents said that 

“ensuring arts/culture is included in the 

City’s economic and community 

development” is a service that would be 

helpful to arts/culture/heritage 

development. The evolution of the 

regional sustainable food movement, 

which included community gardening, as 

connected to the development of 

Marquette’s “culture” was mentioned in 

numerous focus groups and interviews. 

People see the culture of Marquette as 

inextricably linked to the nature, 

cultivation and enjoyment of food. 

Marquette has numerous historically designated buildings and the 

preservation and protection of these assets was well represented in 

focus groups. There was an attempt to develop an historic district 

designation a few years ago that was not completed; some people 

believe it should be re-visited. More than 70 Percent of the public 

survey respondents believe that better coordinated planning with 

DDA and CVB will be a helpful service to the arts and culture 

community. Finally, the public survey showed that more than 87 

percent of the respondents ranked farmers markets, public library 

events and arts festivals as important for Marquette to offer.  

...(cont’d)...



 

...(cont’d)...

   

   

   

   



 

 

 



 

This Master Plan suggests a new mission and 

Ɵtle for the Arts and Culture Division. In turn, 

the Division’s management focus will change. 

This is the proposal for the job descripƟon of 

the Manager, City Office of Arts, Culture and 

CreaƟve Economy, which would need to move 

through the appropriate City approval process. This is purposely 

more detailed than a typical job descripƟon to illustrate the 

impact of this Master Plan on divisional responsibiliƟes. 

To directly manage the implementation of the City’s mission, and 

programs and services related to arts, culture and heritage.  

 

Work with community partners on developing measurement 

tools to assess the economic value of the creative economy, 

to include nonprofit arts organizations, independent artists 

and for-profit creative enterprises, as determined by current 

creative economy definitions. 

Articulate the economic development rationale for arts, 

culture and creative economy, including the impact on 

attraction and retention of talent, to be distributed to 

appropriate planning agencies.  

Review and maintain an inventory of all City policies that 

directly impact the capacity for the arts community to be 

successful, e.g. housing and studio space development, 

empty storefront display opportunities, funding and permit 

fee arrangements, etc. 

Explore new opportunities for supporting the arts and culture 

community, e.g. historic district development, subsidized 

artist work/live space, etc. 

Provide and maintain an ongoing City resource, e.g. website, 

that collates all information on how to work with the City, 

including a hotline for immediate needs and inventory of 

space availability/scheduling. 

Produce a select number of events that are designed as 

Citywide celebrations of the creative community in 

Marquette, e.g. Halloween Spectacular, Holiday Art Sale, Art 

Stroll. These events should, as much as possible, involve the 

Office providing access to City services and promoting the 

event, with nonprofit or marketing partnerships carrying out 

the programming. 

Understand the needs of the local artist community on a 

regularly scheduled timeframe, e.g. an annual survey or town 

hall meetings. 

Develop a City Artist Resources and Services online directory, 

serving as a resource to anyone wanting to know about or find 

an artist/arts organization.  

Develop a public art policy with the City Office administering 

the policy while a City appointed curatorial committee selects 

and budgets for the public art, both temporary and 

permanent. 

Inform and advocate for the artists and arts and culture 

community with formal representation at the City and 

regional development leadership tables. 

Strategize, implement and maintain an artists’ services 

program, working in partnership with other individuals and 

organizations to program technical support workshops, such 

as marketing, fundraising, how to run a business, etc.—i.e. 



 

those services that help the artist and arts organization run 

more successful enterprises. 

Provide access and scheduling for communal meeting and 

workshop space for the creative community. Form 

partnerships with community organizations and facilitate 

production and presentation of cultural activities. 

Develop a policy protocol for artists/arts organizations to 

submit exhibition requests, to be reviewed and determined by 

an appointed curatorial committee and maintain a facility for 

presentation of visual and small-scale performing arts.  

Continue the strong nurturing of volunteerism. 

Work with MAPS to help develop an overarching arts 

education strategy, providing a resource that lists artists and 

arts organizations available with quality education 

programming for MAPS faculty and staff to access, e.g. a 

Mathc.com-like website directory of available community-

wide arts education programs. 

Continue to support access to programming for Community 

Services, e.g. senior services and parks/recreation. 

Form alliances with NMU, Duke LifePoint and other 

institutions to be a resource point for creative services to 

support the development of their strategies. 

Spearhead development of collaborative marketing initiatives 

for the arts and culture community and assume significant 

leadership in the ongoing activities. Explore this development 

moving into a Marquette Area Culture and Creative Alliance. 

Identify the economic development strategic conversations 

and ensure arts and culture are part of all of the 

conversations. 

Help develop comprehensive creative talent attraction and 

retention plan to incorporate within appropriate City and 

regional entities talent strategies. 

Determining staff resources and budgeted dollars necessary 

to deliver the revised mission above.  

 

Maintaining all resource and service coordination above. 

Scheduling workshops and seminars for artists. 

Building relationships with for-profit creative businesses. 

Building community partnerships that will be mutually 

beneficial for the arts community. 

Artist resources and services directory. 

Arts education “match making.” 

Workshops and seminars for artists. 

Building relationships with for-profit creative businesses. 

Building community partnerships; strategizing for future 

strengthening of the sector. 

Reviewing strategic direction on a regular basis. 

The Community Services Division will need to review the resource 

needs for this repositioned Office of Arts, Culture and Creative 

Economy, determining staffing levels, computer capacities, web 

development needs, professional development for staff, 

professional memberships and other support for ensuring success 

in implementation of this new master plan. 

With this repositioned focus, there will be new funding 

opportunities and these should be explored, potentially with new 

collaborations and a regional alliance. New positioning and a 

wider approach for the Office will also require more finely tuned 

leadership, with better partnership building, enhanced 

accountability for delivering results on the plan and greater 

commitment to professional communication. 



 

 

Marquette and the surrounding region enjoy enormous creative, 

cultural, natural and educational assets. Together these assets 

form the core of a quality of life and a stable economy rarely seen 

among other cities and regions of this size, especially in the post-

industrial Midwest. Volunteerism, philanthropy and public sector 

commitment have worked to build these assets and make them 

available to all. The City has taken an active and leading role since 

at least 1993 in mobilizing the arts and cultural resources and 

maintaining a healthy and vibrant community.  

In recent years, Marquette has reached a plateau. To move 

forward, the City must forge new, more productive relationships 

with other institutional players, businesses and a wide array of 

nonprofits and voluntary groups. New strategies and re-focused 

leadership are needed in order to maximize the potential of these 

assets and move the entire community forward. Quality of life, 

civic participation and the health of the local economy will all 

benefit from these new approaches. The City’s investment in arts 

and culture must be re-purposed and transitioned from direct 

program production to supporting, advocating and facilitating 

higher-level coordination of and advocacy for the area’s cultural 

resources. 

Arts and culture are central to the social wellbeing, economic 

progress, educational achievement and community fabric of 

Marquette. The status quo will not suffice. Lack of coordinated 

activity among the multitude of arts, culture, heritage, 

educational, business and civic efforts will set the community on 

a path of decline. Fragmented government direction will limit the 

City’s potential. The arts, culture and creative community has an 

opportunity to model collaborative development for the vital 

success of the greater whole. 

The City is at a turning point with respect to support of its 

creative community and how that support intersects with the 

City’s priorities and investment decisions. In these challenging 

financial times, it is imperative to leverage the resources of time, 

talent and treasure in new and creatively enriching ways. This 

plan does not specifically advocate for increased City dollar 

investment in arts and culture. The plan does, however, advocate 

for a realignment of those dollars and a focused effort on 

fostering partnerships and collaborations that will leverage 

smarter investments with greater return. That said, resources 

need to be reviewed to ensure staff capacity can meet the 

demands of plan implementation. 

Investing in the creative community yields a multiple ROI. First, 

leveraging the current creative community assets will improve 

capacity of creative enterprises, which will result in more revenue 



 

across these businesses, which will attract more talent to stay/
come to Marquette to set up shop, which will lead to bringing in 
more tourists to experience the creative community, which will 
be important for all business attraction (professionals want to live 
in a vibrant, creative community), which then adds more dollars 
to the tax base—and that stimulates a better quality of life and 
results in a stronger, more sustainable economy.  

Secondly, more sustainable creative assets in a community help 
generate a culture fostering increased creativity and innovation 
across all businesses and in solving community issues. And 
thirdly, a stronger, more varied and vibrant creative community 
will enhance regional attractiveness for business, residents and 
tourists.  

The City’s continued leadership and investment in its arts and 
cultural assets is critical.  The City of Marquette is the regional 
hub of the central Upper Peninsula and the largest city in the UP. 
It has a responsibility to be a leader in spearheading the 
sustainability and growth of its community’s quality of life and 
attraction of talent. Furthermore, the City’s arts and culture office 
is designed to support, facilitate and serve a broader coalition of 
resources designed to make this area a destination of choice for 
visitor and resident alike. This plan recommends a range of 
initiatives and ongoing activities that re-position the City and 
bring it into a higher level of partnership with other players in the 
city and surrounding areas. If the City chooses to ramp up its role 
in the creative economy and cultural economic development as 
well as build new programmatic and marketing partnerships to 
maintain and build a robust creative and cultural scene, the 
creative community of the Marquette area will provide a 
significant return on investment in terms both of an attractive, 
robust quality of life and of sustained economic growth. 
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APPENDIX A

THE IDENTITY REPORT

IDENTITY REFLECTIONS ON M ARQUETTE, M ICHIGAN

Building a Sustainable Culture

M arquet te takes great pride in its history and beauty, its

quality educat ion, health care, recreat ional and cultural

assets, self sustaining at t itude and commitment to addressing

challenges together. At the core of M arquet te’s culture is the

synergy generated when the appreciat ion of beauty and

creat ivity comes together with a st rong civic and

entrepreneurial spirit in the context of the pract ical realit ies of

living in an isolated, four season environment . This

convergence yields ingenuity, craftsmanship, unique products,

services and experiences that sat isfy residents and visitors

alike. Together, these provide the bedrock for economic

development and robust civic engagement .

M arquet te is welcoming—embracing the whole while

celebrat ing the diversity of its individual members. It ’s a

community that likes to make stuff—art , music, furniture,

beer—and do it with a style and creat ivity that is unique to

M arquet te and enjoyable to experience. There is a communal

interdependence that springs from its First Nat ion’s history

and the independent spirit exist ing in a rather beaut iful

locat ion. This connect ion to and respect for the land, lake and

all peoples who have inhabited this space forms the core of

M arquet te’s love of place. And, while there are challenges to

its economic security with changes in the mining and medical

industries, along with the declassificat ion of a large coal plant ,

there is a resilience that springs forth with a pride that says,

“ we will succeed,” no mat ter what the circumstances. As a

significant center of commerce for M ichigan’s Upper

Peninsula, the people of M arquet te embody the strong,

resilient work ethic of Yoopers.

This heart iness of M arquet te residents has bred its self

reliance—“ We can handle anything we need to by

ourselves” —that is likely based on history and the isolat ion of

its locat ion. This fosters a commit ted respect for the land and

for working together on civic endeavors. The M arquet te Co op

has built up demand for a larger store and new locat ion, as

well as become the leader in the sustainable food movement

with its educat ion programs and development of a regional

network of food hubs. There is a love and reverence for the

outdoors no mat ter the weather; the natural surroundings are

embraced and celebrated at all t imes. The UP 200 Dog Sled

Race and Noquemonon Ski M arathon are evidence of pride

and joy in thriving in a cold and snowy winter climate.

Evolving from History

With a populat ion of 21,532 in 2012, M arquet te is the seat of

M arquet te County, populat ion 67,906, and is the most

populated city of M ichigan’s Upper Peninsula. M arquet te is an

important shipping port on Lake Superior, primarily for iron

ore, and is the Home of Northern M ichigan University. The city

also includes areas of shared jurisdict ion with two of the

Upper Peninsula’s American Indian t ribal governments.



Indians have occupied the upper Great Lakes region for about

12,000 years. These were made up of resident people;

refugees, principally from the At lant ic seaboard; and

temporary allies or opponents coming from areas south or

west of the Great Lakes. There are now five federally

recognized tribes in the UP. Four of the t ribes are Anishinaabe

Ojibway and one is Potowatomi. A full descript ion of the

American Indian history of M arquet te is at the end of this

report .

Throughout the 19th century, M arquet te boomed with the

mining and shipping of iron ore and became nat ionally known

as a summer haven. The Great Lakes passenger steamships

filled the city’s hotels and resorts. Through World War II, the

city played an important role with its K.I. Sawyer Air Force

Base, which has since become Sawyer Internat ional Airport .

Over the years, M arquet te has taken great pride in its history

with the preservat ion of its natural and historical assets.

M arquet te cont inues to be an important mining community.

In addit ion, M arquet te has the widely recognized Northern

M ichigan University, the regional medical dest inat ion of Duke

LifePoint , and significant tourist business through all four

seasons. The First Nat ions community is act ive, has a Center

within NM U and is devoted to maintaining t radit ions and

celebrat ions, such as the annual November First Nat ions Food

Taster on the NM U campus.

As the largest city in the UP, M arquet te is acknowledged as

the regional center for health care services, educat ional

act ivit ies and cultural life and the epicenter for economic

growth and sustainability. M arquet te has received many

nat ional awards, including for top t ravel dest inat ion, top

locat ion for ret irees, top town for sportsmen, Tree City USA, a

best city to raise a family and as a bicycle friendly community.

Living Long and Learning

Residents and tourists of M arquet te love to learn and

experience life on all levels. They have an appet ite for culture,

for both t radit ion and creat ivity. The Peter White Library

brims with resources and events along with the dozens of

fest ivals, fairs and community gathering act ivit ies that earn

the pride of its populat ion. Art ist ic learning organizat ions

include the City’s M arquet te Arts and Culture Center, Lake

Superior Youth Theatre, UP Children’s M useum, Regional

History Center and others.

The growth of Northern M ichigan University has been crit ically

important to M arquet te. With over 9,000 students and over

700 majors in the School of Art and Design, this campus makes

a large and valued contribut ion to the creat ive ident ity of

M arquet te. The University is invested in the development of

the community, as well as in preparing students to live

creat ive, inspired lives wherever they land. Faculty and staff

are st rongly engaged in M arquet te through extensive

community interface.

M arquet te General, the Duke LifePoint regional medical

center, brings in top healthcare professionals who teach,

pract ice and research on the leading edge of health and

wellness. Through offering their own resources as a teaching

hospital and through program collaborat ions with NM U,

M arquet te General is taking a leading role in helping develop

lifelong health and wellness.

This commitment to lifelong experient ial learning has fostered

a community that is interest ing, at t ract ive to professionals

and ret irees, and a wide range of tourists who resonate with



the wild inventive spirit of M arquet te.

Igniting The Spirit of Creative Enterprise

M arquet te’s history and beaut iful physical locat ion foster a

pioneering spirit and self determinat ion that serves as the

birthplace of its creat ivity. The natural surroundings of prist ine

forest land and the mighty Lake Superior feed the creat ive

juices of M arquet te. Treasured act ivit ies for both the athlete

and the recreat ional enthusiast include a wide array of winter

sports, biking, hiking and use of the 83 miles of public access

beaches. People are calmed with, inspired by and direct ly

engaged in the land and water of the area. Hiking and

watching the Northern Lights, kayaking or get t ing rejuvenated

reflect ing along the lake are examples of how people connect

to this area.

M any cultural pract it ioners provide the backdrop for fest ivals

such as Art on the Rocks, Hiawatha M usic Fest ival, Blueberry

Fest ival, the Blues Fest , Harbor Fest and others. Living in sync

with the natural surroundings as well as responding art ist ically

to this environment is key to building its creat ive economy.

The commitment to beaut ificat ion and keeping the lake

accessible to all with an open and welcoming harbor is crit ical

to M arquet te’s culture.

The reverence for natural surroundings and historical

preservat ion is evidenced in the development of the Regional

History Center, Shiras Planetarium, M arit ime M useum and the

cultural and community centerpiece that is the Peter White

Library. Heritage is an integral part of recreat ional and culture

act ivit ies, as evidenced in the Lake Superior Theatre at the

lakeshore boathouse, the Iron Ore Heritage Trail, Presque Isle

Park and all of the act ivity taking place in the Lower Harbor.

In addit ion to the natural surroundings that support the fabric

of M arquet te, the historic architecture and revered iconic

symbols provide its colorful weaving. The lighthouse, the

Landmark Inn, Father M arquet te and other iconic st ructures,

as well as both the working iron ore dock and the current

inner harbor ore dock, tell the history of M arquet te and

portend its future. M arquet te will preserve and renew the life

of the art ifacts it t reasures. The many buildings st ill standing

from centuries ago made of nat ive sandstone add rich color

and development opportunity.

The commitment to downtown M arquet te revitalizat ion and

the 3rd st reet corridor that connects downtown to Northern

M ichigan University bring palpable excitement to the spirit

and economy of the area. This includes not only the nonprofit

art ist ic enterprises emanat ing from NM U, but also

incorporates new creat ive enterprises such as breweries,

restaurants and galleries. Downtown M arquet te is a vibrant ,

vital and character filled area pulsing with potent ial and

opportunity. The M arquet te Beaut ificat ion Commit tee has

spearheaded innumerable projects, including the flowers

along Founders Landing, and the restorat ion of the Father

M arquet te statue on the harbor. They are dedicated to the

aesthet ic development and character of M arquet te.

There is a vitality imbued in the high number of arts and

culture offerings per capita. M arquet te residents enjoy their

music, theatre, dance and visual arts throughout the year.

Both independent nonprofit organizat ions such as M arquet te

City Band, M arquet te Symphony, Lake Superior Art ists

Associat ion, M arquet te Folk Dancers, M arquet te Symphony

and for profit galleries and music venues offer a very wide

range of act ivit ies.



In addit ion to the private nonprofit organizat ions, art ist ic

offerings emanate from the School Dist rict ’s Kaufman Theatre

and NM U’s DeVos M useum and Forest Roberts Theater.

Businesses created by art and design graduates of NM U are

dot ted around the area, such as the studios of Bike Furniture

Design, Beth M illner Design, Risak Pot tery, the Presque Isle

Stat ion and the Studio Gallery. Their artwork is unique, related

to the natural surroundings and offering a dist inguishing

visitor experience—not to ment ion the increasing value of

market ing M arquet te ingenuity around the world through

online presence.

M arquet te fosters a very interest ing integrat ion of art within

its business environment . A large percentage of restaurants,

bars and other community gathering places host galleries and

live performance on a regular basis. This act ivity provides a

sales venue for the art ists as well as an appreciat ion for the

creat ive sensibilit ies of the M arquet te area.

Imagining a Vibrant Future

In recent years, M arquet te has re imagined itself to include a

recognized high quality haven for art ist ic, creat ive enterprises;

a regional sustainable culture hub; and an interest ing

experient ial learning environment for residents, ret irees and

tourists alike.

The life at t itude, physical assets and cultural sensibility of

M arquet te will ensure its dynamic, invent ive future. The

ongoing revitalizat ion of downtown, the harbor area and the

NM U campus is bringing more ret irees and year round visitors

to the area. This in turn will support more creat ive

entrepreneurship and cont inue M arquet te’s premier posit ion

as the epicenter of M ichigan’s UP life.

M arquet te’s vibrancy and capacity to imagine a bright and

sustainable future can be part ially at t ributed to the generosity

and long term commitment of its philanthropic heritage.

M any of those who generated wealth in the area a century

ago re invested in the development of M arquet te over many

years and their ongoing generat ions cont inue to do so.

Concurrent ly, those who have brought new wealth to the

community invest in its character and growth because of the

love and reverence they have for the area. There is a st rong

public/ private partnership in giving to the community—many

individuals, businesses and foundat ions support act ivit ies with

sponsorships, auct ion prizes and volunteer help.

M arquet te’s future will be firmly embedded in the st rengths

and assets that have brought it this far. Capitalizing on the

community’s dist inguishing assets and characterist ics of

creat ivity, M arquet te will yield a quadruple return: improving

the community’s social, economic, creat ive and environmental

capital. The people of M arquet te will cont inue to inspire,

educate, sustain and care for the values they cherish. These

values include reverence for natural surroundings, an

interdependent self reliance, respect for history, living

authent ically and pride in community accomplishment .

M arquet te will invent what it needs when it needs it . As a

resilient , pract ical yet visionary community, the people of

M arquet te will have the at t itude to walk its path in its own

unique way. M arquet te is a genuinely authent ic community

and will not waver from that dedicat ion as it creat ively

imagines its future.



American Indian History Component for M arquette Identity

Statement

By Dr. M artin Reinhardt, 2014

According to Cleland (1995), “ archaeological data indicate that

Indians have occupied the upper Great Lakes region for about

12,000 years” (p.11). He goes on to say that “ archaeologists

arbit rarily divide the long cont inuum of cultural development

into four episodes” (p.12). These episodes, or eras, include

Paleo Indian (12,000 B.C.–8,000 B.C.), Archaic (8,000 B.C.–

1,000 B.C.), Woodland (1,000 B.C.–1650 A.D.), and Historic

(1650 A.D.–present) (Cleland, 1995, p.12 13). Cleland (1995)

explains that the archaeological evidence from the late

woodland era is linked to three major cultural t radit ions

including the Siouan speaking groups, Iroquian speaking

groups, and the Algonquian speaking groups (p.25).

According to Tanner (1987), “ the Indians involved in the

history of the Great Lakes Region can be divided into three

classes: (1) the resident people, (2) refugees principally from

the At lant ic seaboard, and (3) temporary allies or opponents

coming from areas south or west of the Great Lakes” (p.2).

She goes on to explain that t ribes with homelands in the Great

Lakes Region include: the League of the Iroquois (M ohawk,

Oneida, Onondaga, Cayuga, and Seneca), Huron (also called

Wyandot), the Anishinaabe Three Fires Confederacy (Ojibway,

Ot tawa, and Potawatomi), M enominee, M esquakie, Sauk, Ho

Chunk (also called Winnebago), Kickapoo, M ascouten, M iami,

and Shawnee (p.2). The Upper Peninsula and most of the

Lower Peninsula of the area now known as Algonquian

speaking peoples populated M ichigan when European peoples

arrived in the Region in the 1600s (Tanner, 1987, pp.26 27).

The Anishinaabek migrated to the Great Lakes Region from

the east coast of North America somet ime before Europeans

arrived on this cont inent . This migrat ion took place over the

span of about 500 years. Before that Anishinaabek migrat ions

and other major life events were recorded as part of the

Wallum Olam. The Wallum Olam spans over 100 generat ions

and includes record of a great flood (ht tp:/ / www.ojibwe.org).

According to the Great Lakes Indian Fisheries and Wildlife

Commission (GLIFWC) (2007), the original name for the area

now known as M arquet te, M ichigan is Ozaagii

Akawaabiwining which t ranslates roughly as “ The Place Where

You See People Landing from the Lake” (t ranslat ion by NM U

Anishinaabemowin inst ructor Kenn Pitawanakwat).

The Anishinaabek first encountered French explorers, t raders,

and missionaries in the mid 1600s. French missionary records

indicate that they were in the Bawat ing area in 1641 and

proceeded to move further west into Lake Superior that same

year (Tanner, 1987, p.29; Danziger, 1979, p.27). The

Anishinaabek of Ozaagii Akawaabiwining encountered non

Indian people many t imes between 1641 and 1859 when

M arquet te was first incorporated.

Although the France, Great Britain, Canada, and the United

States have all claimed port ions of the Great Lakes Region

(Tanner, 1987, p. 54), it is st ill considered the tradit ional

homelands for the t ribal nat ions that lived here prior to

colonizat ion. Although some of the Tribes fought for or against

the colonizing forces, the Tribes have never been collect ively

considered conquered nat ions. In fact , many of the Tribes

maintain t reaty relat ions with the United States and or Canada

today, and certain land claims are st ill disputed.

There are now five federally recognized t ribes in M ichigan’s



Upper Peninsula. Four of the t ribes are Anishinaabe Ojibway

(Bay M ills Chippewa Indian Community, Keweenaw Bay Indian

Community, Lac Vieux Desert Band of Lake Superior Chippewa

Indians and the Sault Ste. M arie Tribe of Chippewa Indians)

and one tribe is Potawatomi (Hannahville Potawatomi Indian

Community). The Keweenaw Bay Indian Community and the

Sault Ste. M arie Tribe of Chippewa Indians have reservat ion

propert ies in and/ or near the City of M arquet te

(M ichigan.gov).
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APPENDIX B

ASSETS AND CHALLENGES

M ARQUETTE M ASTER ARTS AND CULTURE PLANNING

ASSETS AND CHALLENGES SUM M ARY

As of March 30, 2014

Assets of the Community

Importance of recreat ional amenit ies during all

seasons.

Dedicat ion to M QT’s heritage, commitment to

sustainability in all forms, historical roots the

underpinning of all.

Downtown has maintained integrity and authent icity;

burgeoning growth.

NM U very important ; many NM U graduates desire to

stay in community.

Duke LifePoint regional medical facility brings good

jobs, people seeking act ive and intellectual lifestyles,

good health care for all; st rong medical dest inat ion.

Both NM U and Duke LifePoint recruit educated

workforces who appreciate high quality community

assets.

Great community engagement—want opinions to be

sought , heavy volunteerism, st rong service

organizat ions.

City has made an investment in Arts and Culture,

including Arts and Culture Advisory Commit tee, center,

staff.

Young people are a high priority; community arts

programming and cultural programming strong in

schools.

Level of local ent repreneurship and creat ive small

businesses with unique character.

Tradit ion of local philanthropic investment .

Commitment to sustainable living; regional food hubs,

community gardening.

Pioneering spirit—wild and invent ive.

Strong sense of place and quality of living.

Tension between the old and new; bringing in new

ideas versus retaining the historical.

Tension between City, Township/ County; City

landlocked. This affects art ists and small businesses; if

non City resident it limits part icipat ion in government .

Assets of Arts and Culture

Natural surroundings crit ical to art ist ic lifestyle: lake,

woods, heritage trails.

Art ists want to live here, but can’t always make a living

here (survey shows that more than 60 percent get half

or less of their income from their art ($5,000 or less

annually).

Arts and culture crit ical to and supported by

revitalizat ion of Downtown; st rong, act ive, visionary

DDA.

Pride in what arts/ culture brings to M QT, residents and

tourists.

Library is considered crit ical cultural asset for M QT.



Arts and culture assets linked to art isanal food/ culinary

and gardening movements.

Dist inct ive programming of NM U

art / design/ communicat ion students and graduates.

NM U alum signage a dist inct ive plus.

Involvement in historic architecture and preservat ion,

beaut ificat ion.

Unique spaces, such as boathouse, marit ime museum,

restaurants/ bars.

Quality of art ist ic and cultural work very high.

Coordinated act ivit ies successful, especially fest ivals

and downtown events.

Challenges facing Community

Locat ion of hospital, mining t rucking, WE energies

power plant .

Relat ionship with NUM has tricky balance between

leading and support ing the City.

Differences exist between East and West Ends of City.

What to do with harbor ore dock.

Not adding to populat ion.

Limited job market .

Growing senior populat ion.

School enrollment dropping.

Keeping up with infrast ructure needs.

Challenges facing Arts and Culture

What role should the City, Arts Culture Advisory

Commit tee play? Advocate, support infrast ructure,

program?

Art ists need to be bet ter marketed/ more audience

development .

M ore art needs to be valued for purchase on a year

round basis

Business doesn’t really “ get ” the art ist / maker

economy.

Strong volunteerism can mean not enough investment

in staff.

M ore awareness of arts and culture events.

The purchase of the Arabesque tent has not been

successful.

Lack of real support and collaborat ion between DDA,

M ACC, downtown cultural inst itut ions. Lack of

cohesion in cultural community; not working as well

together as they could.

M ACC’s locat ion limits act ivit ies and access.

Art ists need professional development opportunit ies.

City doesn't know what it wants to do; wants more

events but doesn’t want to ruin the grass at the

harbor.

Need more space, part icularly performing space.

Cost of real estate to live and to work.

Arts and culture is not always invited to community

leadership table.



APPENDIX C

PUBLIC SURVEY RESULTS

May 15, 2014

NARRATIVE SUM M ARY

Surveying the public has been an important part of City

planning act ivit ies in M arquet te. As part of the M aster Arts

and Culture Plan, a public survey was conducted to

understand cit izen’s thoughts on living in the M arquet te Area,

the current art ist ic and creat ive offerings and what they would

like to see in the future. The survey was administered through

the City of M arquet te’s Arts and Culture Division. Tiina Harris,

the Community Services M anager for Arts and Culture

managed the survey process. The survey was dist ributed

February 5 and closed on M arch 7. There were an impressive

617 responses to the public survey.

Profile of Survey Respondents

M ore than 60 percent of the survey respondents were from

the City of M arquet te; 65 percent were female. Given who is

involved in the arts community, it was no surprise that 55

percent were over 55 years old. There is a high degree of

learning throughout the M arquet te community; 46 percent

had a four year degree and 33 percent had a graduate degree.

The populat ion mix of M arquet te was reflected in the survey

with 62 percent of the respondents living in one or two

person households. M arquet te enjoys a relat ively stable and

commit ted community of people who love to live here. Of the

respondents, 35 percent have been in M arquet te 31 years or

more. Some 56 percent had household income of less than

$75,000.

Survey Results

When asked about the most important at t ributes of living in

the M arquet te Area, 97 percent of survey respondents ranked

Lake Superior as important or very important and 96 percent

cited the natural environment . This confirms the strong

expression of this priority heard in community focus groups

and interviews. Third in the rankings at 89 percent were arts

and cultural act ivit ies, followed closely by recreat ional

opportunit ies at 87 percent . Lifestyle, people and educat ional

opportunit ies all rated in the low 80 percent range with

history, heritage and historic places ranked important or very

important by 77 percent . Less important but st ill highly rated

were professional career opportunit ies and opportunit ies to

develop “ one’s own thing,” both at 68 percent . Other

at t ributes listed by smaller percentages included safety, food,

music, affordability and environmental awareness.

Arts, culture and heritage act ivit ies in which people

part icipated were led by arts fest ivals (64 percent) and events

at the public library (64 percent). A high percentage of people

purchased original art and craft objects (60 percent). Similar

numbers at tended museums and events at Northern M ichigan

University (57 percent for both) and 56 percent part icipated in

special events or fest ivals they didn’t consider in the arts.

Those indicat ing they used heritage trails (54 percent) were

followed closely by those listening to music in informal venues

such as a bar (53 percent) and those at tending community

theater (53 percent). Just under half (48 percent) read novels,

plays or poetry with a lesser number listening to t radit ional



music (36 percent) or classical music (33 percent ). Similarly,

about one third listened to or watched noncommercial radio

or TV (32 percent), listened to popular music (32 percent),

part icipated in specialty food product ion or preparat ion (32

percent) and listened to other music (31 percent). Some

respondents also part icipated in hands on classes (27

percent), performance or exhibit ion of t radit ional cultures (27

percent) and dance (23 percent). Fewer at tended literary or

poetry readings (11 percent).

M arquet te Area residents exhibit pret ty eclect ic interests in

their cultural part icipat ion pat terns. When asked to indicate

the kind of events that are important for M arquet te to offer,

the farmers market ranked highest at 89 percent . Other

important events and act ivit ies included those at the public

library (87 percent), arts fest ivals (87 percent), historical

museums (86 percent) and heritage trails and historic venues

(85 percent). Close behind those, both at 85 percent , are

visual art museums and the Children’s M useum. Art isan food

and beverage fest ivals were cited as important by 81 percent

and arts markets by 80 percent .

The ways people learn about cultural act ivit ies include

personal recommendat ions and invitat ions that were cited as

important or very important by a total of 82 percent . Social

media at t racted a higher percentage of those who find it very

important (52 percent) versus 50 percent for personal

contacts, reflect ing the changing media landscape. Social

media was important or very important for 77 percent with

posters or fliers receiving the same total (77 percent) but far

fewer gave a very important response (36 percent) for posters

and fliers. The publicat ion, Marquette Monthly, ranked fourth

as a source of informat ion on arts and culture with a total of

72 percent but a high very important response of 45 percent .

Radio in general, and Mining Journal had similar rankings at 65

percent and 64 percent , with Mining Journal cited by 38

percent as most important while radio was most important to

33 percent . Other sources of informat ion at more than 50

percent were the M arquet te Arts and Culture Center (61

percent), emails from arts groups (61 percent), television (56

percent) and the City of M arquet te website (51 percent). The

M arquet te County Travel and Visitors Bureau garnered 43

percent important and very important rankings, split almost

equally between the two. This earned a relat ively high

ranking, assuming the Bureau tailors its informat ion for

visitors and survey respondents represent residents.

As in most communit ies, preferred communicat ion vehicles

remain an eclect ic mix, with forms such as social media and

websites growing and direct mail declining but st ill important .

Direct mail was important or very important for a total of 38

percent , of which 14 percent indicated it is very important and

24 percent said it was important . For 34 percent , direct mail

was neutral, the highest neutral rat ing of any source.

Far more people in the M arquet te Area feel that various arts

and cultural act ivit ies are important to the community than

who part icipate in those act ivit ies. For example, 64 percent

indicated they have part icipated in events at the public library

yet 87 percent feel those events are important or very

important . The pat tern cont inues with 53 percent saying they

part icipate in youth theater and 53 percent in community

theater; 78 percent and 79 percent say those act ivit ies are

important or very important to the community. While only 32

percent say they part icipate in popular music, 69 percent said

it was important or very important to have popular music

available in the community. M usic of various forms is

important or very important to a st rong majority, t radit ional



music by 78 percent (with actual part icipat ion 36 percent),

classical music by 72 percent (with actual part icipat ion 33

percent), popular music 69 percent (with actual part icipat ion

32 percent). Arts markets were considered important or very

important by 80 percent and craft fairs by 71 percent . Sixty

percent of respondents indicated they had purchased original

art or craft work within the past year. People value arts and

culture in various forms, whether or not they direct ly

part icipate in them.

In regards to future arts and culture development , the

greatest percentage of respondents ranked as very important

the building of an all purpose venue for the arts with 49

percent sharing this highest priority. However, building such a

center ranked third overall when combining those calling it

important and those calling it very important . Bringing more

nat ional arts/ culture at t ract ions and more live music both

garnered the greatest total with 78 percent who rated these

important or very important . M ore all around entertainment

venues had 71 percent , with more programs that connect art

and nature at 68 percent .

A greater than 50 percent ranking of important and very

important was given to workshop space for crafts (64

percent), outdoor live theater (63 percent), more children’s

programs (62 percent), more heritage act ivit ies (58 percent)

and more rehearsal venues (52 percent). Other act ivit ies

priorit ized by fewer than 50 percent included environmental

projects, more visual arts spaces, affordable studio space and

a film fest ival.

M arquet te Area residents were asked to weigh in on what

services they believed would be helpful to advance arts,

culture, and heritage development . The highest priority, at 90

percent , was an online calendar for all arts and culture events.

A comprehensive informat ion service is clearly important to

residents. Surprisingly, a close second priority (87 percent) is

to ensure arts and culture are part of the city’s economic and

community development planning and work. While a calendar

is direct ly helpful to the average person part icipat ing in

cultural life, municipal st rategies related to economic

development seem less direct ly relevant to people on a daily

basis. Nevertheless, this ranked high.

Advocat ing for arts educat ion was a priority for 83 percent ;

providing arts educat ion opportunit ies was a priority for 82

percent . For a community that values its youth and educat ion

as highly as M arquet te, this is not a surprise. Nonetheless, it

has not previously been expressed as a cultural community

priority this st rongly. Survey respondents also expressed a

desire to communicate their concerns with 81 percent

indicat ing it was important or very important to advocate the

importance of the creat ive sector to public officials.

A similar number (80 percent) advocated that arts

organizat ions coordinate market ing act ivit ies. The ongoing

town/ gown challenge with Northern M ichigan University was

important or very important to 78 percent , who felt that

bet ter connect ions need to be made with act ivit ies at the

University. Providing opportunit ies for direct part icipat ion in

arts programs was cited by 77 percent and providing

resources to organizat ions to support programming by 76

percent . Also garnering 76 percent was at t ract ing and

retaining art ists and creat ive workers. Coordinat ing planning

with the Downtown Development Authority and connect ing

with the County CVB at t racted 74 percent and 71 percent as

important or very important .



The community was also asked about specific things the City

should do to assist arts and culture. The highest ranked

act ivity at 87 percent was support ing arts educat ion in

schools. Second, at 85 percent was providing an online arts

and culture calendar. Cont inuing support for the space and

act ivit ies of M ACC at 80 percent was third, followed by

market ing and promot ion for M ACC at 78 percent . Rounding

out the top five at 78 percent was providing accessible youth

programs, result ing in two of the top five related to youth and

schools.

M any respondents (76 percent) felt that providing direct

financial support for arts and culture is important or very

important and 75 percent want to see greater access to arts

and culture act ivit ies for those with limited means. Other

act ivit ies above 50 percent included workshops and technical

support , reduced fees for arts and cultural events, money for

new art ist ic developments and resources for independent

creat ive art ists and entrepreneurs.

Given that most people felt that building an all purpose venue

for the arts was important or very important in an earlier

quest ion, a not iceably low total (38 percent) felt it was

important (18 percent) or very important (20 percent) to

relocate the M ACC to its own building. This quest ion also

brought the highest percentage of those indicat ing it was not

at all important (14 percent). While most cited a need for a

new art space, it was interest ing that very few felt it was

important for M ACC to relocate from its current space in the

library.

DATA SUM M ARY

This survey was made available to the public on February 5,

2014 and closed on M arch 7, 2014. There were 617 responses.

This is the numerate response summary, and there is also a

narrat ive summary. Where rat ings were applicable, the

response summary added up the percentages of 4s and 5s—

Important and Very Important—together. The ( ) for each

quest ion indicates the number of total responses to that

quest ion. The numbers in ( ) next to the percentages

represent the ranking of that response in the Very Important

category.

1. Importance to you of the following about living in

M QT? (609)

a. Lake Superior and Harbor ....................... 97% (1)

b. Woods and natural surroundings .......... 96% (2)

c. Arts and culture act ivit ies ....................... 89% (3)

d. Recreat ional opportunit ies..................... 87% (4)

e. The lifestyle ...................................................84%

f. The people ....................................................82%

g. Educat ional opportunit ies ............................81%

h. History, heritage and historic places ............77%

i. Professional career opportunity ...................68%

j. Opportunity to develop your “ own thing” ...68%

k. Other, in order of # of responses

i. Safety 7

ii. Food 6

iii. M usic 4

iv. Affordability 3

v. Environmental awareness 3



2. How you connect with M QT’s cultural community

(605)

a. Interested cit izen ..........................................81%

b. Audience member.........................................70%

c. Community volunteer ...................................43%

d. Donor ............................................................32%

e. Amateur art ist , performer, writer, etc. ........31%

f. Student or parent of student ........................30%

g. Professional art ist , performer, writer, designer

or other creat ive workers ............................ 23%

h. Educator or teaching art ist ...........................19%

i. Board member arts/ culture/ heritage

organizat ion ..................................................16%

j. Business leader, owner or manager

of non creat ive business................................9%

k. Staff of arts/ culture/ heritage organizat ion ... 8%

l. Owner/ manager of a creat ive business

with employees............................................. 8%

m. Economic or community development

professional.................................................... 3%

n. Public official ..................................................2%

o. Other:

i. Gov.’s board member M I Arts Council

ii. Adult student

iii. Just moved here

iv. Board Pres. of non cultural

philanthropic organizat ion

3. Which arts/ culture/ heritage have you attended past

12 months? Order of % (607)

a. Art fest ivals ...................................................64%

b. Public library events......................................64%

c. Purchased original art / craft ..........................60%

d. Art museums/ galleries..................................58%

e. M useum ........................................................57%

f. At tended arts events at NM U campus .........57%

g. Special events/ fest ivals other than arts .......56%

h. Used heritage trails.......................................54%

i. M usic in a non tradit ional venue, e.g. bar ....53%

j. Community or professional theatre .............53%

k. Read novels, plays, poetry, etc. ....................48%

l. Tradit ional music...........................................36%

m. Classical music...............................................33%

n. Non commercial community radio/ TV .........32%

o. Popular music................................................32%

p. Specialty food product ion/ preparat ion ........32%

q. Other music...................................................31%

r. Hands on arts classes/ workshops.................27%

s. Performance/ exhibit ion of ethnic cultures ..27%

t. Dance ............................................................23%

u. Literary or poetry readings ...........................11%

v. Other:

i. Jazz and blues music

ii. Farmers market

iii. Beer fest ival

iv. Church events

v. Plein air paint ing

vi. Recreat ional t rails

vii. Book club

viii. 100 Day Art Project



4. Which arts/ culture/ heritage activities are important

for M QT to offer? (611)

a. Farmers market ....................................... 89% (1)

b. Public library events................................ 87% (2)

c. Arts fest ivals............................................ 87% (3)

d. Historical museums................................. 86% (4)

e. Heritage venues/ t rails............................. 85% (5)

f. Visual art museums.......................................84%

g. Children’s museums......................................84%

h. Art isan food/ beverage fest ivals....................81%

i. Arts markets..................................................80%

j. Youth theater ................................................79%

k. Adult theater .................................................78%

l. Tradit ional music...........................................78%

m. Classical music...............................................72%

n. Craft fairs.......................................................71%

o. Popular music................................................69%

p. Other music...................................................67%

q. Other dance ..................................................55%

r. Ballet .............................................................54%

s. M odern dance...............................................54%

t. Other:

i. Culinary experiences

ii. Public and private gardening

iii. Author events

iv. Outdoor act ivit ies

v. Studio space

vi. Public arts

5. Rate importance of information services (599)

a. Personal recommendat ion/ invitat ion .... 82% (2)

b. Social media ............................................ 77% (1)

c. Poster or flier .......................................... 77% (3)

d. M arquet te M onthly ................................ 72% (4)

e. Radio .............................................................65%

f. M ining Journal ..............................................64%

g. M ACC (visit or printed) .................................61%

h. Emails from local arts/ culture orgs...............61%

i. Television ......................................................56%

j. City of M arquet te website ............................51%

k. M arquet te County Travel and Visitors

Bureau ...........................................................43%

l. Direct mail .....................................................37%

m. Other:

i. NM U or PWPL website

ii. Library calendar

iii. Event specific sites



6. What arts/ culture activities should M arquette

develop? (601)

a. Bringing nat ional arts/ culture at t ract ions ....78%

(2)

b. M ore live music programming................ 78% (3)

c. Building an all purpose venue that is

inexpensive to rent ................................. 73% (1)

d. M ore all round entertainment venues... 71% (4)

e. M ore programming connect ing art &

nature............................................................66%

f. Workshop space for crafts,

such as kiln, sinks, storage, dance floor, etc.64%

g. Outdoor art program ....................................63%

h. M ore children’s programming......................62%

i. M ore live theatre programming ...................60%

j. M ore heritage oriented act ivit ies.................58%

k. M ore rehearsal space venues.......................52%

l. Other:

i. Environmental projects

ii. M ore visual arts space

iii. Affordable studio space

iv. Film fest ival

7. What services would be helpful to

arts/ culture/ heritage development? (590)

a. Provide online calendar: all arts/ culture events

................................................................. 90% (1)

b. Ensure arts/ culture development included

in City’s economic & community

development ........................................... 87% (2)

c. Advocate for arts educat ion ................... 83% (3)

d. Provide arts educat ion opportunit ies...........82%

e. Advocate importance of creat ive sector

to public officials...........................................81%

f. Coordinate market ing for

arts and culture act ivit ies in the area ...........80%

g. Bet ter connect ion with NM U’s arts

offerings ........................................................78%

h. Provide opportunit ies for direct part icipat ion

in art ist ic endeavors......................................77%

i. Provide resources and services for

organizat ions

to develop their programs ...........................76%

j. At t ract and retain art ists/ creat ive workers..76%

k. Coordinate planning with DDA .....................74%

l. Connect with M arquet te County Travel .......71%

m. Document impact of the creat ive sector ......71%

n. Provide resources for individual creat ives....68%

o. Reduce barriers to cultural part icipat ion......67%

p. Other:

i. Access to NM U facilit ies

ii. Connect ion to food/ gardens

iii. M ore grants



8. What should City be providing to

arts/ culture/ heritage? (684)

a. Support arts educat ion in schools .......... 87% (1)

b. Comprehensive arts and culture calendar

via online access ..................................... 85% (2)

c. Cont inue to support locat ion and act ivit ies

of the M ACC............................................ 80% (3)

d. Provide market ing & promot ion of M ACC....78%

e. Provide financially accessible youth

programs.......................................................78%

f. Provide direct support for arts and culture

act ivit ies, i.e. grants to art ists, arts

organizat ions, fest ivals..................................76%

g. Provide greater access to cultural opportunit ies

for those with limited means........................75%

h. Help nonprofit organizat ions by providing

access to technical support , workshops

and other resources and services.................71%

i. Subsidize arts & culture events by providing

free or reduced permit fees..........................68%

j. Invest or assist in finding monies for new

art ist ic developments, such as mult i purpose or

art ist studios .................................................68%

k. Provide resources and services for independent

creat ive businesses .......................................59%

l. Support affordable art ist housing and

studio space downtown................................51%

m. Relocate M ACC to its own building ..............38%

n. Other:

i. New performing venue

ii. Improve City website

iii. M ACC as facilitator for making things

happen; not own programming

9. Resident of: (601)

a. City of M arquet te..........................................60%

b. Chocolay Township .......................................11%

c. M arquet te township .....................................11%

d. Other .............................................................20%

10. Gender: (596)

a. Female...........................................................65%

b. M ale ..............................................................35%

11. Ages (598)

a. Under 25 .......................................................12%

b. 25–34 ............................................................20%

c. 35–44 ............................................................11%

d. 45–54 ............................................................19%

e. 55–64 ............................................................21%

f. 65+ ................................................................15%

g. No answer .......................................................2%

12. Education (601)

a. High school ......................................................9%

b. Community/ two year college .........................8%

c. Four year college ..........................................46%

d. Graduate degree ...........................................33%

13. Number of people in household (596)

a. Single .............................................................18%

b. 2 ....................................................................45%

c. 3 or 4 .............................................................29%

d. 5+ ....................................................................6%



14. Ages of people in household (587)

a. Under 5 yrs.....................................................7%

b. 5–19 yrs........................................................29%

c. 20–34 yrs.......................................................39%

d. 35–54 yrs......................................................38%

e. 55–64 yrs.......................................................24%

f. 65+ yrs...........................................................19%

g. No answer .......................................................5%

15. Number of years lived in area (600)

a. Under 3 ...........................................................7%

b. 3–5 ................................................................. 8%

c. 6–10 ............................................................. 12%

d. 11–15 ............................................................10%

e. 16–20 ........................................................... 10%

f. 21–30 ............................................................17%

g. 31+ ................................................................35%

16. Household income (597)

a. Under $25,000 ..............................................15%

b. $25,000–$50,000 ..........................................22%

c. $50,000–$75,000 ..........................................19%

d. $75,000–$100,000 ....................................... 11%

e. over $100,000 ...............................................15%

f. No answer .....................................................18%



APPENDIX D

ARTIST SURVEY RESULTS

May 15, 2014

NARRATIVE SUM M ARY

The purpose of the art ist survey was to understand the profile

of the individual art ist community, how art ists operate their

business in the M arquet te area and what their needs are

going forward. The survey was administered through the City

of M arquet te’s Arts and Culture Division. Tiina Harris, the

Community Services M anager for Arts and Culture managed

the survey process. The survey was dist ributed January and

closed on M arch 15. There were an impressive 168 responses

to the art ist survey.

Profile of Survey Respondents

M ore than 53 percent of art ists surveyed have lived and/ or

worked in M arquet te for over 16 years; 38 percent over 26

years. Some 58 percent are over 40 years of age and 24

percent are under 30. The majority of art ists have been

pract icing their art form more than 11 years. M ore than 76

percent live in the City of M arquet te with another 8 percent in

M arquet te Township.

Some 51 percent of the art ist respondents are visual art ists:

13 percent art isan/ craftsperson, 11 percent music/ audio arts,

9 percent design arts, 7 percent literary arts, 4 percent theater

arts and dance and 1 percent film/ video.

Survey Results

Below is a look at the top three categories in each of the art ist

professions:

Visual Arts: paint ing, mixed media, drawing.

Art isan/ craftsperson: woodworking, pot tery, quilt ing.

Theater arts: experimental/ performance, spoken word,

storytelling.

M usic/ audio arts: inst rumental performance, vocal

performance, composit ion and songwrit ing.

Dance: ethnic, choreography, ballet .

Film/ media: film, videographer, documentary

filmmaker.

Literary arts: poetry, creat ive non fict ion, fict ion.

Design arts: graphic design, fashion/ text ile design,

human centered design.

With respect to how they perceive the t ime commit ted to

their art , more than 40 percent perceive their work as part

t ime, 35 percent full t ime and 20 percent as a hobby. The

majority consider themselves self taught art ists; 65 percent

have some college educat ion. Not surprisingly, 60 percent of

the respondents are self employed or independent and work

from home.

Income generat ion is quite varied among art ists, with 36

percent saying that they generate less than half of their

income from their art and 27 percent saying that all of their

income is generated outside of their art . This is reflected in

the 92 art ists, or 61 percent , who say their est imated income

from art is less than $5,000 annually. Some 84 percent say

they earn less than $25,000 from their art , although there are

seven respondents (5 percent) who say they earn more than



$100,000 annually. If you take the lowest number of the

ranges the survey provided and mult iply by the number of

respondents, the total dollar value would be approximately

$2.3 million annually.

With respect to where their income comes from, 48 percent

say internet (their own and other websites); 42 percent say

paid commissions with 37 percent galleries, 34 percent private

studios, 31 percent seasonal fest ivals/ shows, 31 percent

teaching, 20 percent retail. And 66 percent of their earnings

come from M arquet te, with 34 percent of their earnings

coming from a combinat ion of regional, nat ional and

internat ional sources. Interest ingly, 45 art ists do not sell their

art locally!

These art ists promote their work primarily through word of

mouth and social media.

The art ist respondents generally are paying between $200 and

$299 per month for rent and think a fair rental price would be

$100–$299. This is reflected in focus group comments about

the perceived high price of living and workspace in downtown

M arquet te. There seems to be a need for more gallery space,

shared studio spaces and live/ work spaces.

With respect to their own educat ion and providing services to

the community, only 38 percent offer classes and other

resources to the community and more than 60 percent are

interested in technique workshops in their area of expert ise.

There is significant interest in improving their grant writ ing

skills, market ing skills and technology skills.

DATA SUM M ARY

This survey was made available to the art ist community on

January 3, 2014 and closed on M arch 15, 2014. There were

168 responses.

17. Age Range (166)

a. Under 30 yrs..................................................24%

b. 31–40 yrs.......................................................18%

c. 41–50 yrs.......................................................14%

d. 51–60 yrs.......................................................16%

e. 60+ yrs...........................................................28%

18. How many years practicing art form? (164)

a. Under 5 yrs....................................................13%

b. 6–10 yrs........................................................20%

c. 11–20 yrs.......................................................27%

d. 21–30 yrs.......................................................14%

e. 31–40 yrs.......................................................10%

f. 40+ yrs...........................................................16%

19. Description of your work (161)

a. Visual arts (contemporary, fine arts, body art ,

photographer, etc) ........................................51%

b. Art isan/ craftsperson (knit ter, quilter, wood

turner, weaver, quill work, etc.) ...................13%

c. M usic/ audio arts...........................................11%

d. Design arts (graphic design, fashion, landscape

architecture) ...................................................9%

e. Literary arts.....................................................7%

f. Theater arts (actor/ director/ costume, light ing,

sets, storyteller, etc.) ......................................4%

g. Dance (choreographer, performer, dance

school owner/ inst ructor) ............................... 4%

h. Film/ video .......................................................1%



20. Visual Arts (113)

a. Paint ing .........................................................46%

b. M ixed media .................................................29%

c. Drawing .........................................................25%

d. Photography..................................................25%

e. Illust rat ion .....................................................15%

f. Printmaking...................................................12%

g. M etal .............................................................12%

h. Paper .............................................................11%

i. Fiber ................................................................9%

j. Wood...............................................................9%

k. Ceramics..........................................................8%

l. Body art ...........................................................3%

m. Leather ............................................................2%

n. Glass................................................................1%

21. Artisan/ craftsperson (30)

a. Woodworking................................................40%

b. Pot tery ..........................................................23%

c. Quilt ing..........................................................17%

d. Bead work .....................................................17%

e. Embroidery....................................................10%

f. Blacksmithing ................................................10%

g. Weaving ..........................................................7%

h. Culinary ...........................................................3%

i. Fly tying ...........................................................3%

j. Quill work ........................................................3%

22. Theater Arts (21)

a. Experimental/ performance ..........................52%

b. Spoken word .................................................48%

c. Storytelling....................................................29%

d. Classical .........................................................19%

e. Playwrit ing ....................................................19%

f. Direct ing........................................................19%

g. Theatrical design ...........................................19%

23. M usic/ Audio Arts (35)

a. Inst rumental performance............................54%

b. Vocal performance........................................37%

c. Composit ion/ songwrit ing .............................34%

d. Jazz/ Blues......................................................31%

e. Choral ............................................................23%

f. Contemporary/ experimental ........................23%

g. Electro acoust ic.............................................20%

h. Ethnic ............................................................17%

i. Chamber and solo works ..............................14%

j. Conduct ing ......................................................9%

k. Opera ............................................................. 3%

24. Dance (13)

a. Ethnic dance..................................................62%

b. Choreography ...............................................46%

c. Ballet .............................................................39%

d. M odern .........................................................31%

e. Jazz ................................................................31%

f. Avant garde and experimental .....................23%



25. Film and M edia (16)

a. Film ................................................................75%

b. Videographer ................................................62%

c. Documentary film maker ..............................62%

d. Video editor ..................................................50%

26. Literary Arts (27)

a. Poetry............................................................63%

b. Creat ive non fict ion ......................................48%

c. Fict ion............................................................37%

d. Screenplay writ ing ........................................15%

27. Design Arts (32)

a. Graphic design ..............................................72%

b. Fashion/ text ile design...................................19%

c. Human centered design................................19%

d. Architecture ..................................................12%

e. Furniture design ............................................12%

28. How do you perceive the work you do? (162)

a. Part t ime .......................................................43%

b. Fullt ime .........................................................35%

c. Hobbyist ........................................................20%

d. Volunteer ........................................................1%

29. What education do you have for your work? (164)

a. Self taught .....................................................57%

b. Workshops/ seminars....................................39%

c. Bachelor’s degree .........................................34%

d. Post graduate degree....................................18%

e. High school ....................................................16%

f. Some college or 2 year degree .....................13%

g. Apprent iceship ................................................8%

h. Some post graduate........................................7%

30. How many years lived and/ or worked in M arquette?

(162)

a. 26+ ................................................................38%

b. 5–10 ..............................................................15%

c. 11–15 ............................................................12%

d. 2–5 ................................................................12%

e. 16–20 ..............................................................9%

f. 21–25 ..............................................................6%

g. 1–2 ..................................................................4%

h. Less than 1 yr ..................................................4%

53% have lived/ worked in M arquet te more than 16

years

31. Which best describes type of organization you are

involved with? (158)

a. Self employed/ independent .........................60%

b. Not for profit ................................................16%

c. Educat ional inst itut ion ..................................13%

d. Commercial business ......................................9%

e. Government ...................................................2%

32. Which best describes your work environment? (157)

a. Work from home...........................................67%

b. Private studio ................................................21%

c. Work outdoors..............................................17%

d. Shared studio ................................................15%

e. M ixed use building........................................14%

f. Designated heritage building..........................2%



33. What city/ township is your business located in? (132)

a. City of M arquet te..........................................76%

b. M arquet te township .......................................8%

c. Ishpeming....................................................... 4%

d. Gwinn ..............................................................3%

e. Powell..............................................................3%

f. Negaunee township ........................................2%

g. West Ishpeming ..............................................1%

h. Negaunee ........................................................1%

i. Big Bay.............................................................1%

34. Which best describes income generated from your

art? (163)

a. Less than half ................................................36%

b. None (generated outside art / culture) ..........27%

c. All ..................................................................13%

d. Not applicable .................................................9%

e. Approximately half ..........................................8%

f. M ajority...........................................................7%

35. What is estimated income from your art? (151)

a. 0–$5,000 ............................................... 61% (92)

b. $6–9,000 ............................................... 10%( 15)

c. $10–25,000 ........................................... 13% (19)

d. $26–30,000 .............................................. 3% (4)

e. $31–35,000 ............................................... 5% (7)

f. $36–40,000 ............................................... 1% (2)

g. $41–45,000 .....................................................0%

h. $46–75,000 ................................................ 3%(5)

i. $76–100,000 .............................................. 1%(1)

j. $101–125,000 ........................................... 1% (2)

k. $126–150,000 ........................................... 1% (1)

l. $151–200,000 .................................................0%

m. $201–250,000 ........................................... 1% (2)

n. $251–300,000 .................................................0%

o. $300,000+ ................................................. 1% (1)

If you take the lowest number of the range and

mult iply by # of respondents, the total dollar value

would be (assumed $3,000 for 0 $5,000)

$2,285,000

36. What location do your earnings come from? (128)

a. M arquet te ....................................................66%

b. Regional.........................................................33%

c. Nat ional .........................................................28%

d. Internat ional ...................................................6%

34% of earnings come from outside M arquet te

region

37. Where does your revenue come from? (131)

a. Paid commissions..........................................42%

b. Galleries ........................................................37%

c. Privately owned/ home studio ......................34%

d. Internet sales/ own website ..........................31%

e. Seasonal fest ival/ shows................................31%

f. Teaching........................................................31%

g. Retail shops...................................................20%

h. Internet sales/ other website ........................17%

i. Restaurants/ bars/ coffee shops ....................15%

j. Auditoriums/ theatres .....................................8%

k. Royalt ies..........................................................7%

l. Busking............................................................2%

38. Do you rent or own your business space? (156)

a. Yes.................................................................59%

b. No ..................................................................41%



39. If you rent, how much do you pay/ month? (42)

a. $200–$299 ....................................................61%

b. $300––$399 ..................................................12%

c. $400–$599 ..................................................... 2%

d. $600–$799 ..................................................... 5%

e. $800–$999 ......................................................2%

f. $1,000–$1,499 ..............................................10%

g. $1,500–$1,999 ................................................0%

h. $2,000–$2,499 ................................................2%

i. $2,500+ .......................................................... 5%

40. What do you consider a fair rental price for a studio in

M arquette? (108)

a. $100–$299 ....................................................65%

b. $300–$499 ....................................................24%

c. $500–$799 ......................................................5%

d. $800–$999 ......................................................3%

e. $1,000+ ...........................................................4%

41. If you have public studio, how set up to accommodate

visitors? (35)

a. Viewing finished work...................................63%

b. Sell work........................................................54%

c. Classes/ workshops........................................46%

d. View demonstrat ions....................................26%

42. What additional facilities do you need to be

successful? (100)

a. Gallery in space not already available ..........38%

b. Shared studio space ......................................34%

c. Private studio space ......................................31%

d. Living/ work studio space in City ...................31%

e. Larger work space .........................................25%

f. Rehearsal space ............................................21%

g. M eet ing room ...............................................20%

h. Performance venue in space not already

available ........................................................20%

i. Recording/ audio studio facility.....................14%

j. Dance floor ......................................................9%

k. Shared office space with equipment ..............8%

43. Is your work available locally? (138) (list

companies/ shops that carry it)

a. Yes.................................................................68%

b. No ..................................................................33%

33% of 138 art ists, or 45 art ists do not sell their art

locally.

44. How many people do you employ? (103)

a. Less than 5 ....................................................94%

b. 6–10 ................................................................4%

c. 11–15 ..............................................................2%

45. Do you offer classes/ resources to community? (145)

a. Yes.................................................................38%

b. No ..................................................................62%



46. How do you promote your work? (143)

a. Word of mouth .............................................80%

b. Facebook .......................................................66%

c. Personal website...........................................50%

d. Local newspaper ...........................................25%

e. Postcards.......................................................22%

f. Posters ..........................................................22%

g. Local publicat ions..........................................22%

h. Art ist cooperat ive .........................................18%

i. Twit ter ...........................................................18%

j. Integra...........................................................17%

k. Organizat ion website ....................................17%

l. Brochures......................................................17%

m. Television ......................................................12%

n. Nat ional publicat ions....................................10%

o. Gallery/ studio tours......................................10%

p. Shared market ing............................................9%

Over 100% use social media.

47. What kind of continuing education opportunities

interest you? (124)

a. Technique workshops in area of expert ise...60%

b. Improve business skills .................................46%

c. Grant writ ing.................................................43%

d. Improve market ing skills...............................42%

e. Improve technology/ computer skills............25%

48. List local businesses you rely on for support services

and supplies.

49. List up to five out of town businesses you rely on for

support services and supplies.

50. List any rewards or recognitions for your work.



APPENDIX E

COM PARABLE CITIES REPORT

April, 2014

ATHENS, OHIO

Athens, OH M arquette, M I

City Populat ion:................................ 23,88 ................ 21,300

City Square M iles .................................. 10 ....................... 11

M icropolitan Stat ist ical Area .........64,304 ................ 67,906

University Student Populat ion .....22,6000 .................. 9,100

City M unicipal Arts Commission and Nonprofit : Athens Area

Arts Council (founded 1998)

From City of Athens Website

Athens M unicipal Arts Commission

The Athens M unicipal Arts Commission (AM AC) is a City

Council appointed commission of the City of Athens, OH. Its

mission is to make recommendat ions to the M ayor, City

Council and the community in order to enhance the exist ing

cultural resources of the area, to encourage new

opportunit ies for the creat ion, performance, and exhibit ion of

all the arts, and to promote policies and act ivit ies that

preserve the beauty, history and culture of the region.

Athens Area Arts Council: “ connect ing the arts to the

community through promot ion, educat ion and funding”

History

The Athens Area Arts Council is Legacy Project of Athens 96,

the group that coordinated local act ivit ies projects. One of

these was the creat ion of an arts council. After receiving input

from the community in a series of public meet ings, a Steering

Commit tee was formed to develop a mission statement and

draw up by laws. The first board of directors was installed in

January 1998. Seed money from Olympic funds was given, to

be used in promot ing community art projects. The Athens

Area Arts Council raises funds primarily through memberships,

donat ions, and an annual fundraiser “ Celebrate the Arts.”

M ission/ purpose

Athens Area Arts Council is a non profit arts organizat ion

staffed ent irely by volunteers. Its goal is to integrate the

art ist ic resources of the Athens area into our educat ional

system, local economy, and the community’s culture. AAAC is

an act ive advocate for public art and sponsors art ist ic

performances and events that broaden the community

exposures to the arts—visual art , film, music, dance and

literature. AAAC also serves as a clearinghouse for informat ion

about the arts and provides support services to working

art ists.

Signature Events

Pulaski Street Art Crawl, Saturday, October 5 from

5pm to 9pm, After Party at 9pm. The Athens Area Arts

Council has adopted this event , orchest rated its first

two years by Valerie M athews, who at the t ime was a



sculpture student at UGA. The crawl starts at the

Leathers Building, located at 675 Pulaski St reet and

culminates at ARTini’s Art Lounge, where an annual

Georgia Sculptors’ Society Juried Show has taken place

since the crawl’s incept ion. It ’s a few hours of art ,

music, eats and drinks and is a lovely way to spend an

early October evening.

You, M e and the Bus. You, M e and the Bus is the first

public/ private partnership between Athens Area Arts

Council, The Athens Clarke County Unified

Government , The Athens Transit System and the

cit izens of Athens. This unique compet it ion sought

art ist ically designed bus shelter designs that will be

funct ional pieces of public art .

Celebrate the Arts. An annual meet ing held in a local

business that supports the arts. During this event we

showcase local art ists, musicians, and dancers for the

enjoyment of all.

Art Decko. Annual mural project with the public

schools. The murals are hung in the stairwell of the

College Avenue parking deck.

Arts and Economic Prosperity

The arts are a viable, vibrant part of the Athens area

economy. We explored this topic, and how we can help grow

this indust ry, at our recent Arts & Economic Prosperity

luncheon. For our Annual Arts & Economic Prosperity

luncheon, we invited speakers from nat ional and regional arts

organizat ions: Americans for the Arts, SouthArts, Georgia Arts

Network and Create Athens

About our presentation

A vibrant , varied economic base is what drives a robust

economy. But the contribut ions of art ists to the Athens area

are more than just weekly wage amounts from the

Department of Labor. As the Arts and Economic Prosperity

study shows, the arts community brings in dollars, which have

a rippling effect across many layers of our economy. It is arts

organizat ions that help create the public face of Athens,

which, in turn, drives more high spending tourism dollars and

increases Athens’ overall visibility. And what bet ter way to

bring in more high paying manufacturing, tech and financial

jobs than to ensure workers can also enjoy a vibrant , lively

community with a high quality of life? That kind of community

is one that celebrates the arts.

The study also shows a vibrant arts community not only keeps

residents and their discret ionary spending close to home, but

it also at t racts visitors who spend money and help local

businesses thrive. For example, an arts event not only draws

people from out of town, but they also spend money eat ing at

local restaurants or even staying in local hotels. They pay for

parking, they shop at local stores or have a cup of coffee

before they drive home. Arts tourists stay longer and spend

more than the average traveler. Few tourists come to Athens

to see the manufacturing community. Few people find

themselves downtown on any given night , enjoying dinner

before a performance of financial analysts.

Looking at the numbers, it ’s important to note that our arts

industry is not only resilient in t imes of economic uncertainty,

but also a key component to our economic recovery and a

prosperous future. There has been a lot of talk recent ly about

economic development , and while it ’s important to work to



bring in new industries and diversity our workforce, we can’t

ignore the fact that our arts community is already here. We

don’t need to spend money to create an industry — it ’s

already here. Business leaders and polit icians don’t need to

make a choice between arts funding and economic prosperity

— this study proves they can choose both, and get an

immediate return on their investment .

M embership Levels

PATRON OF THE AAAC $500

Name listed on website

Inclusion in general mailing list

Discounted admission to AAAC events

List ing in our online art ist directory

BENEFACTOR OF AAAC $1,000

Name listed on website

Inclusion in general mailing list

Discounted admission to AAAC events

List ing in our online art ist directory

STUDENT / SENIOR M EM BERSHIP $15

Name listed on website

Inclusion in general elect ronic mailing list

Discounted admission to AAAC events

ORGANIZATIONAL M EM BERSHIP $100

Name listed on website

Inclusion in general mailing list

Discounted admission to AAAC events

List ing in our online art ist directory

ARTIST M EM BERSHIP $25

Name listed on website

Inclusion in general mailing list

Discounted admission to AAAC events

List ing in our online art ist directory

INDIVIDUAL M EM BERSHIP $20

Available to any art lover who wants to be connected to the Athens

area arts scene. M embership benefits include:

Name listed on website

Inclusion in general elect ronic mailing



KEENE, NEW HAM PSHIRE

Keene, NH M arquette, M I

City Populat ion ............................... 23,400 ................ 21,300

Square M iles ......................................... 37 ....................... 11

M icropolitan Area Populat ion .......76,851 ................ 67,906

University Student Populat ion ......... 5,100 .................. 9,100

Area wide Nonprofit : Arts Alive! (founded 2007)

Arts Alive! is a nonprofit organizat ion working to sustain,

promote and expand access to arts and cultural resources in

the M onadnock Region. Arts and culture are community

assets that enhance financial st rength, health and wellness,

and social capital in the communit ies where they are

supported.

Arts Alive! comprises a broad range of arts and cultural

organizat ions—museums, act ing t roupes, musical

organizat ions, theatres, galleries—that share a common goal

to enhance arts and culture in our region.

Arts Alive is a 501(c) 3 nonprofit organizat ion comprised of a

broad range of arts, cultural, and community organizat ions

working to sustain, promote and expand access to arts and

cultural resources in the M onadnock Region.

M ission

Arts Alive enhances quality of life by advancing arts and

culture in the M onadnock Region.

Vision

The M onadnock Region will have a flourishing cultural

community that values and invests in the arts and a creat ive

economy.

How We Started

Arts Alive began in 2007 as a broad based, grassroots

coalit ion, convened by a few individuals act ive in the arts

community to discuss plans for a collaborat ion that would

include programming, fundraising and other act ivit ies of

mutual interest . Arts Alive was incorporated in 2009 as a New

Hampshire nonprofit corporat ion and received its 501(c) 3 tax

exempt status. Arts Alive is governed by an 18 member Board

of Directors from a variety of art ist ic backgrounds and

business affiliat ions, represent ing communit ies throughout

the M onadnock region.

Who We Are Today

Arts Alive current ly has a talented, commit ted, and

enthusiast ic leadership and a clear vision of how it will

develop and grow structurally, programmat ically and

financially over the coming three years. With increased

at tent ion devoted to market ing and outreach strategies, new

development opportunit ies and the cult ivat ion of long term

financial commitments, we feel confident in our ability to

expand our program offerings and infrast ructure. New

leadership for the organizat ion is in place with the recent

appointment of Execut ive Director Kate Dean. The standing

commit tees and task forces are comprised of board members,

community act ivists, and arts supporters. We look forward to

sharing our focused vision with potent ial investors and other

partners in the M onadnock area and the greater community.



Achievements of Arts Alive to Date

Implemented a behind the scenes, operat ional

Planning Calendar to help part icipat ing organizat ions

avoid scheduling conflicts.

Commissioned a groundbreaking Economic Impact

Report , facilitated by Americans for the Arts, that was

presented in January 2010 throughout the region. The

study surveyed 40 communit ies in the region and

indicated that arts and culture are a $16.6 million

industry in this region, bringing new revenues and jobs

to the region.

Collaborated with several municipalit ies to incorporate

arts and culture as an integral element in their M aster

Plans. This init ial and ongoing effort has already been

effect ive in Keene, Jaffrey and Peterborough.

At the request of arts organizat ions, conducted a

survey of available arts facilit ies, including

performance venues, pract ice facilit ies, storage space

for art work, sets, costumes, etc., in order to t ry and

maximize usage of facilit ies and enable organizat ions

to access facilit ies they may not have been able to

before.

Convened and facilitated discussions among

organizat ions sharing the vision of creat ing a M ult i Arts

Center in downtown Keene. After a feasibility study,

the M ult i Arts Center init iat ive was put on hold

indefinitely, but talks cont inue between organizat ions

that remain interested in heightened collaborat ion.

Served as the catalyst in the format ion of the

M onadnock Choral Arts Alliance, bringing together all

the choral groups in the M onadnock area to

coordinate programming and market ing.

Serve as the fiscal agent for a number of small area

arts organizat ions, allowing new and innovat ive

programs and projects such as the M onadnock

Internat ional Film Fest ival to launch.

Arts Alive Three Year Strategic Plan, 2013 2015

GOAL 1: To sustain and grow the M onadnock region as a

destination for people interested in arts and

culture.

Objective

To promote, sustain and grow arts and culture t ravel

and tourism to the M onadnock region in order to bring

economic growth and jobs to the area and to build

audiences and part icipants in arts, culture and creat ive

endeavors

Strategies

Develop partnerships with other organizat ions

and businesses seeking to increase travel and

tourism to the area, in order to expand the

reach of Arts Alive and its unique mission.

Create and implement a market ing st rategy, in

conjunct ion with regional and State partners, to

maximize new audiences and part icipants in

regional arts and cultural act ivit ies.

Obtain collaborat ive support from regional arts

and cultural ent it ies in order to ensure full



part icipat ion in market ing and cultural tourism

init iat ives.

Ident ify and implement a system of metrics in

order to benchmark achievements in at t ract ing

new resources to the area.

Goal 2: To create a widely recognized go to calendar for all

cultural and arts act ivit ies in the M onadnock

Region.

Objective

To develop a centralized, easy to use and manage

events calendar for use by mult iple stakeholders

throughout the M onadnock Region, in order to

generate awareness of what ’s happening in the region

in arts, culture and creat ive engagement .

Strategies

Create a technological solut ion that enables

anyone who wants to post or link to the

calendar to do so easily and without extensive

t raining or expert ise.

Develop an outreach plan to engage

stakeholders and ensure high part icipat ion

rates by key organizat ions.

Implement a market ing plan in order to

establish a well known and frequent ly used

calendar for arts, culture and creat ive act ivit ies

in the region.

Goal 3: To facilitate communicat ion and collaborat ion

among the arts, businesses, and host communit ies.

Objective

To strengthen the partnerships between and among

arts and cultural ent it ies and businesses and host

communit ies in order to increase investment in the

arts and culture, increase audiences and part icipants in

the creat ive economy and ensure that all partners

benefit from this engagement .

Strategies

Educate businesses as to the importance of the

arts through bet ter market ing of the economic

impact study and through targeted efforts to

connect their goals with what the arts and

culture can do to help them reach those goals.

Increase business awareness of the community

wide value of the arts, culture and creat ive

economy, and expand their willingness to

invest in these community assets.

Link arts, culture and creat ive ent it ies with

businesses through specific types of joint

partnerships, such as board service

opportunit ies or exhibit ion/ performance

opportunit ies at businesses.

Establish st rategic opportunit ies to garner

public and government support for the arts and

culture, including projects such as a broad

based advocacy program, an Arts & Culture

Giving Day or events such as First Fridays.

Goal 4: To establish sustainable revenue sources to enable

the achievement of these goals.



Objective

To ensure that Arts Alive is financially sustainable long

term in order that it can provide significant support to

the region’s arts, cultural and creat ive communit ies.

Strategies

Establish a long term fundraising plan that will

diversify funding sources and engage more

partners in the mission and vision of Arts Alive.

Implement a membership st rategy that

engages arts, cultural and creat ive ent it ies, as

well as interested community partners, in

carrying out the mission of Arts Alive.

Create and implement a public relat ions and

market ing plan that will ensure that those with

an interest in the arts and culture understand

the mission of Arts Alive and are present .

Areas of Focus

Arts Alive! seeks to develop an infrast ructure that will

sustain, promote and expand access to arts and

cultural resources.

Completed an economic impact study demonstrat ing

the economic value of arts and culture.

Part icipated in a regional cultural needs assessment .

Creat ing a vision and facilitat ing master plans for arts

and culture in the region and developing t ies

with municipalit ies.

Developing communicat ion channels to increase

awareness of and part icipat ion in art ist ic and cultural

events.

Cult ivat ing funding sources for arts and culture

throughout the region.

Developing tools that foster collaborat ion,

communicat ion, and cooperat ion among arts and

cultural organizat ions.

How Arts came Alive!

In 2007, a group of private cit izens convened a meet ing of

regional cultural and art ist ic organizat ions to discuss plans for

an informal collaborat ion that would facilitate communicat ion

and dist ribut ion of informat ion regarding programming, fund

raising and other act ivit ies of mutual interest . The first Plenary

Session of the M onadnock arts and cultural organizat ion was

held on January 11, 2008, at Ant ioch University New England,

and generated an enthusiast ic consensus and

collaborat ion. Arts Alive! was incorporated as a New

Hampshire nonprofit corporat ion in 2009 and received 501(c)3

status in 2010.

A Volunteer Effort

Arts Alive! is governed by a 16 member Board of Directors

drawn from towns across the region and a wide range of art

and cultural disciplines. The Board is supported by eight work

groups addressing a range of mutual issues and init iat ives. To

date Arts Alive! has developed an online planning/ event

calendar for part icipants, held consultat ions with Keene

M aster Planning work group to include arts and culture as part

of the City of Keene's M aster Plan, collaborated with



Americans for the Arts to complete an Economic Impact Study

for the M onadnock Region and conducted a cultural needs

assessment with Webb M anagement Services for the planning

of a mult i arts center in downtown Keene.

Board of Directors as of M arch 2014

Carl Jacobs, Chair, Keene City Council

Gail M alitas, Vice Chair, Keene Chorale, M onadnock Choral Arts

Alliance

Jim Narkiewicz, Secretary M onadnock Travel Council, M anager,

Day's Inn

M atora Fiorey, Treasurer, Director, Surry Village Charter School

Beth Brown, Director of Development , M oCo Arts

Sally Bulger, ICU Cheshire M edical Center

M aureen Curt iss, General M anager, Timken Keene

Alec Doyle, Execut ive Director, The Colonial Theatre

Kat ie Gardella, President , Prosper Fundraising

Dr. Andrew T. Harris, Dean of Arts and Humanit ies, Keene State

College

Caroline Hollister, Park Theater

Shannon M ayers, Director, Redfern Arts Center, Keene State College

M elinda M osier, Senior Program Officer, NH Charitable Foundat ion

Don Primrose, Founder, Hundred Nights, Inc., The Edge Ensemble

Pelagia Vincent , Hospitality Consultant , Depot Square and

Waterhouse Restaurant

Keri Wiederspahn, Director, Sharon Arts Center

Executive Director

Katharine Dean

Funders

Hoffman Family Foundat ion

Putnam Foundat ion

C&SWholesale Grocers

New Hampshire Charitable Foundat ion M onadnock Region

Coordinating Agencies

Ant ioch New England University

Giving M onadnock

M onadnock United Way

New Hampshire Business Commit tee for the Arts

New Hampshire State Council on the Arts

SW Region Planning Commission

Participating Organizations

Act ing Out , M FS

Actors Circle Theater

Actors Theater Playhouse

Animaterra

Apple Hill Center for Chamber M usic

Art for Water

ArtsFest NH

ArtVentures New Hampshire

Branch River Theatre

Cathedral of the Pines

Chamber Singers of Keene

Cheshire Children’s M useum

Cheshire M edical/ Dartmouth Hitchcock Keene

Cheshiremen Chorus

Children’s Stage Adventures

City of Keene

Colonial Theatre Group, Inc.

Creat ive Communit ies Network

Creat ive Professional's Guild of NH

Crotched M ountain

Dianne Eno/ Fusion Danceworks

Elect ric Earth Concerts

Edge Ensemble

Elm City M usic and M ovement

Either/ Or Films

Franklin Pierce University

Grand M onadnock Youth Choir



Greater Peterborough Chamber of Commerce

Greater Keene Chamber of Commerce

Hannah Grimes

Historical Society of Cheshire County

Horat io Colony M useum

Hourglass Readers

Jaffrey Civic Center

Jaffrey Chamber of Commerce

JF Singers and M usicians Studio

Keene Chamber Orchestra

Keene Chorale

Keene Community M usic Center

Keene Downtown Group

Keene High School

Keene Lions Club

Keene Pops Choir

Keene Public Library

Keene State College

Keene World Harmony Chorus

M acDowell Colony

M ariposa M useum

M oCo Arts

M onadnock Area Art ists Associat ion

M onadnock Center for Culture and History

M onadnock Choral Arts Alliance

M onadnock Chorus

M onadnock Community Hospital

M onadnock Fine Art Gallery

M onadnock Folklore Society

M onadnock Internat ional Film Fest ival

M onadnock Living M agazine

M onadnock M usic

M onadnock Summer Lyceum

M onadnock Waldorf School

M onadnock Travel Council

M usic All Around

M usic on Norway Pond

New Hampshire Cit izens for the Arts

New Hampshire Dance Inst itute

Norway Pond Fest ival Singers

North Country Chamber Players

Old Homestead Associat ion

Peterborough Chamber Choir

Peterborough Folk M usic Society

Peterborough Players

Peterborough Town Library

Rabbit Ear Films

Raylynmor Opera

Redfern Arts Center, Keene State College

River Theater

River Valley Community College

River Valley Art isans

SAU 29

Sharon Arts Center

Singers and M usicians Studio

Small Pond Product ions

Stageline Studio

Surry Players

The Park Theatre

The Starving Art ist

Town of Jaffrey

Town of Peterborough

Thorne Sagendorph Gallery, Keene State College

Transcend With Art

Tricinium

Two Rivers Community Choir

Voices of the Holy Spirit

Voices of Xperience,LLC

Whole Terrain



Sample: M ONADNOCK ARTS ALIVE CALENDAR

Tue Apr 08 2014

4/ 8 Tue 04:00 PM He Cont inues to M ake a Difference: The Story of

M at thew Shepard Keene State College keene state college, lectures

+

4/ 8 Tue 06:30 PM Student Jams with Nancy Salwen M onadNotes

events, inst ruct ion, music, venues +

4/ 8 Tue 07:00 PM Cheshiremen Chorus & Guest NIght M onadNotes

events, inst ruct ion, music, venues +

4/ 8 Tue 07:30 PM Foreign Film Series 'Der Tunnel' Keene State

College film, keene state college +

Wed Apr 09 2014

4/ 9 Wed 09:00 AM Debbie Busick Keene Pops Choir music +

4/ 9 Wed 02:00 PM M ariposa Afternoons: Prayer Arrows The

Creat ion of a Vot ive Offering M ariposa M useum mariposa, museum

+

4/ 9 Wed 07:00 PM Delrossi's Celt ic Fiddle Session Jon's M onadnock

Picks (M usic) music +

4/ 9 Wed 07:00 PM Weekly Celt ic Jam M onadNotes events,

inst ruct ion, music, venues +

4/ 9 Wed 07:30 PM Orchest ra Concert Keene State College keene

state college, music +

4/ 9 Wed 07:30 PM KSC Orchestra M onadNotes events, inst ruct ion,

music, venues +

4/ 9 Wed 08:00 PM Vermont Jazz Center Jam Session Jon's

M onadnock Picks (M usic) music +

4/ 9 Wed 09:00 PM Karaoke at Lab'n Lager, Keene M onadNotes

events, inst ruct ion, music, venues +

4/ 9 Wed 09:30 PM Harlow's Pub Open M ic Jon's M onadnock Picks

(M usic) music +

4/ 9 Wed 09:30 PM Open M ic M onadNotes events, inst ruct ion,

music, venues +

Thu Apr 10 2014

4/ 10 Thu 12:00 AM The M onadnock Internat ional Film Fest ival

Keene State College art , film, keene state college +

4/ 10 Thu 06:30 PM Acoust ic Thursdays at Fritz M onadNotes events,

inst ruct ion, music, venues +

4/ 10 Thu 07:00 PM Brian Ulrich, Art ist Lecture Keene State College

art , keene state college, lectures +

4/ 10 Thu 07:00 PM Tell Our Stories. The Listening Project for Ending

War, with Becky Sakellariou M ariposa M useum mariposa, museum

+

4/ 10 Thu 07:00 PM Caribbean Contradance | Saxtons River VT

M onadnock Folklore Society (dance) dance, monadnock folklore,

music +

4/ 10 Thu 07:30 PM Concert Band Keene State College keene state

college, music +

4/ 10 Thu 07:30 PM Keene State College Concert Band M onadNotes

events, inst ruct ion, music, venues +

4/ 10 Thu 09:00 PM Karaoke at Lab'n Lager M onadNotes events,

inst ruct ion, music, venues + show 1 more

4/ 10 Thu 09:30 PM Harlow's Pub Bluegrass Jam Jon's M onadnock

Picks (M usic) music +



Fri Apr 11 2014

4/ 11 Fri 10:00 AM Brian Ulrich, Round Table Conversat ion about

Publishing Keene State College art , keene state college, lectures +

4/ 11 Fri 06:00 PM Rick and the Redhead M onadNotes events,

inst ruct ion, music, venues +

4/ 11 Fri 06:30 PM Live M usic at Fritz Jon's M onadnock Picks (M usic)

music +

4/ 11 Fri 06:30 PM Folksoul Ensemble M onadNotes events,

inst ruct ion, music, venues +

4/ 11 Fri 07:00 PM Puccini’s Gianni Schicchi M onadNotes events,

inst ruct ion, music, venues +

4/ 11 Fri 07:30 PM Bradford Bog People & Decatur Creek M ole Hill

Theatre music +

4/ 11 Fri 07:30 PM Bradford Bog People & Decatur Creek.

M onadNotes events, inst ruct ion, music, venues +

4/ 11 Fri 08:00 PM Turn It Loose M onadNotes events, inst ruct ion,

music, venues +

4/ 11 Fri 08:30 PM David M allet t M onadNotes events, inst ruct ion,

music, venues + show 1 more

4/ 11 Fri 09:00 PM THC M onadNotes events, inst ruct ion, music,

venues + show 1 more

4/ 11 Fri 09:30 PM The Van Burens M onadNotes events, inst ruct ion,

music, venues +

Sat Apr 12 2014

4/ 12 Sat 10:00 AM Farmers' M arket of Keene Hannah Grimes: Local

Food and Farm Events agriculture, hannah grimes +

4/ 12 Sat 10:00 AM Growing M ushrooms in the Forest M ole Hill

Theatre music +

4/ 12 Sat 12:00 PM Peterborough P.J. O'Rourke signs and discusses

\ "Baby Boom\ " and tells us why it 's not his fault Toadstool Books

javascript :show_view('books') +

4/ 12 Sat 02:00 PM Puccini’s Gianni Schicchi M onadNotes events,

inst ruct ion, music, venues +

4/ 12 Sat 03:00 PM M ilford EVE SCHAUB and family go a year

without sugar can you? Toadstool Books

javascript :show_view('books') +

4/ 12 Sat 07:00 PM Classical M usic Concert : Lat inas: M usic by

Women Composers and Arrangers of Lat in America [ 1 2 ] events,

inst ruct ion, mariposa, museum, music, venues +

4/ 12 Sat 07:30 PM M onadnock Chorus M onadNotes events,

inst ruct ion, music, venues + show 1 more

4/ 12 Sat 08:00 PM Steel Rail with PHR M ole Hill Theatre music +

4/ 12 Sat 08:00 PM Steel Rail with PHR M onadNotes events,

inst ruct ion, music, venues + show 1 more

4/ 12 Sat 09:00 PM Floyd Pat terson Band M onadNotes events,

inst ruct ion, music, venues + show 1 more

4/ 12 Sat 09:15 PM Jandee Lee Porter Band M onadNotes events,

inst ruct ion, music, venues +

4/ 12 Sat 09:30 PM Rockspring M onadNotes events, inst ruct ion,

music, venues +



Sun Apr 13 2014

4/ 13 Sun 12:00 AM The M issing Picture Keene State College art ,

film, keene state college +

4/ 13 Flying Colors 1pm & 3pm & 5pm M oCo Arts moco, performing

arts +

4/ 13 Sun 11:30 AM M ichael Blake M onadNotes events, inst ruct ion,

music, venues +

4/ 13 Sun 03:00 PM M onadnock Chorus M onadNotes events,

inst ruct ion, music, venues +

4/ 13 Sun 03:30 PM The Chamber Singers of Keene Spring Concert

M onadNotes events, inst ruct ion, music, venues +

4/ 13 Sun 04:00 PM The Borromeo Quartet plays Bartok Quartets

nos. 1, 2 & 4 M onadNotes events, inst ruct ion, music, venues +

4/ 13 Sun 04:00 PM Keene Donna Dearborn talks about EVERY

SUNDAY, a memoir of her father Toadstool Books

javascript :show_view('books') +

4/ 13 Sun 05:00 PM Breakbeats Drumming music +

4/ 13 Sun 05:00 PM M ark and Deb Bond M onadNotes events,

inst ruct ion, music, venues +

4/ 13 Sun 08:00 PM Jake M cKelvie & the



SALINA, KANSAS

Salina, KS M arquette, M I

City Populat ion ............................... 47,700 ................ 21,300

Square M iles ......................................... 25 ....................... 11

M icropolitan Area Populat ion .......61,697 ................ 67,906

University Student Populat ion .......23,500 .................. 9,100

City Arts and Humanit ies Department (founded 1966)

Salina Arts and Humanities

Salina Arts and Humanit ies were established by city ordinance

in 1966, in response to local interest in guiding and

coordinat ing an already act ive cultural landscape in Salina.

Growing from a contract relat ionship with the City, a part t ime

director, and a budget of under $10,000, SA&H has developed

into a full department of the City of Salina with a staff of

fifteen and a budget of over $1.1 million.

Salina Arts and Humanit ies serve the community through the

mission of the cult ivation of this place through the power of

the arts and humanit ies to change lives and build community.

Service to Salina and the region is implemented through the

program areas of Arts Educat ion, Community Art and Design,

Horizons Grants Program and the arts based Smoky Hill River

Fest ival, now in its 35th year.

SAH involves nine cit izens serving as the policy making body of

this department of City government . A City Commissioner and

a student from a local high school also serve as liaisons to the

Commission.

The component Salina Arts and Humanit ies Foundat ion, a

501(c)(3) not for profit corporat ion, was formed in 1989. In

service to the mission, the Foundat ion increases public/ private

interact ion by enhancing fund raising ability, leveraging public

funds in a way not otherwise possible.

Part icipat ion in the Americans for the Arts Economic

Development III study of Americans for the Arts established

the value of arts and culture in Salina is a $23.75 million dollar

industry – one that supports 815 full t ime jobs.

Financial support for department infrast ructure is being made

available by City government in support of the Big Ideas

cultural planning process, a collaborat ive work of 31 cultural

organizat ions, 177 art ists, the Salinans who part icipated in

public opinion surveys and 801 people who at tended

community meet ings and forums.

Commit tees from across the community act ively work to

address each of the five goals of the plan.

1. M ake arts, culture and heritage offerings welcoming,

affordable and accessible to all Salinans.

2. M ake our community a more beaut iful place in which

to live, work and visit .

3. Use the arts as an engine to drive economic

development , and downtown and community

revitalizat ion.

4. M ake Salina a model community for cultural sector

coordinat ion, unity and support .

5. Guide Salina's cultural development with enthusiasm,

skill, excitement and vigor.



Salina Cultural Community

Bergen's Studio and Art Gallery

Community Access Television

Kansas Wesleyan University:

The Gallery

M usic

Communicat ion and Theatre Arts

Lakewood Discovery Center

The Land Inst itute

Lee Dist rict

Rolling Hills Zoo

Salina Art Center

Salina Arts & Humanit ies

Smoky Hill River Fest ival

Art a la Carte

First Thursday Art Rush

Smoky Hill M useum

A division of the department

Salina Bicentennial Center

Salina Area Chamber of Commerce

Visit Salina

Salina Community Theatre

Salina Parks and Recreat ion

Salina Public Library

Salina Symphony

St iefel Theatre

Welcome to the lively cultural community of Salina, Kansas.

There are many ways you can get informat ion on the classes,

exhibits, concerts, performances, and other excit ing events in

and around Salina. Pick any one of the locat ions on our list to

the righthand side of this page and with the click of your

mouse—transport direct ly to their website!

Also, check out our Calendar. This Calendar is a quick guide to

what 's happening in the cultural community of Salina. If you

would like to list your informat ion in our Calendar, please

contact the Salina Arts and Humanit ies Department at 785

309 5770.

City of Salina Website

Best place in Kansas

to raise kids and to retire!

The Wichita Business Journal recent ly reported that “ Salina is

Kansas' ret irement hub,” the state's top dest inat ion for ret irees. In

2009, Salina was selected by Business Week as the “ best place in

Kansas to raise kids.” Neither of these designat ions are a surprise to

those of us familiar with this community. We already know that

Salina is a place that honors its duty to provide the highest quality of

municipal services to its cit izens.

If you live, work or happen to visit Salina, we invite you to at tend a

concert or sport ing event at the Bicentennial Center. After get t ing a

bite to eat at a favorite downtown hotspot , why not take in a

relaxing Salina Symphony performance at the St iefel Theatre for the

Performing Arts. If you are looking for a visual art experience,

ranging from internat ional exhibit ions and prest igious nat ional

shows to fine art with a local flair, then we encourage you to visit

the Salina Art Center. We also offer many museum experiences,

including the fully accredited Smoky Hill M useum. For theatregoers,

the Salina Community Theatre is a nat ionally recognized

dest inat ion. Those that desire an outdoor experience have many

opt ions, including Kenwood Cove, Kansas' largest and most excit ing

municipal water park. Or, feel free to stop by the Rolling Hills

Wildlife Adventure for the ult imate exot ic animal experience. On

June 12 15, 2014, don't miss the 38th annual Smoky Hill River

Fest ival, a massive celebrat ion of the arts and community, with

music, food and art galore! Salina is a city of nearly 50,000 people



at the crossroads of Interstates 70 and 135, right in the heart of

Kansas. As a retail, manufacturing and cultural center, this is a

community that is t ruly making a posit ive difference in the lives of

people.

You can now see why world renowned adventurer, the late Steve

Fosset t , chose Salina and our 12,300 foot runway as both the

launch and landing site for his record set t ing, around the world

flight in the Virgin At lant ic GlobalFlyer.

As you can see, Salina cont inually st rives to be Kansas' finest

community. Thank you for visit ing our website and allowing us to

serve you!

Sincerely,

Jason A. Gage

Your city manager

Arts and Humanities Department

The Arts and Humanit ies Department promotes and

encourage public awareness of and interest in the art ist ic and

cultural development of the City. It does so by carrying out the

mission of “ cult ivat ing Saline County through the power of the

arts and humanit ies to change lives and build community.”

Brad Anderson serves as Execut ive Director and oversees the

department ’s fourteen (14) employees. Created in 1966, The

Salina Arts and Humanit ies Commission, cit izen based

advisory body, provides direct community input to this

department of City government .

SAH provides leadership to create a range of quality cultural

experiences through its programming areas: Smoky Hill River

Fest ival, the Horizons Grants Program, Community Art and

Design, life long arts and humanit ies educat ion and a variety

of community services in support of the many cultural

agencies that comprise the Salina arts and humanit ies scene.

SAH represents and develops the arts at the City level, and

serves in an advisory capacity to the City Commission and City

M anager in mat ters of public cultural policy. SAH also has

oversight of the Smoky Hill M useum, a regional historical

museum, which is a division of the department , with

administ rat ion under the direct ion of the SAH Execut ive

Director. The Arts & Humanit ies Department is located at 211

W. Iron Avenue and can be reached at (785) 309 5770 or

sahc@salina.org.

Community Programs and Services

The job of the arts is to awaken our emot ions and widen our

horizons. It is a job as important to the total development of

our culture and humanity as any science or technology.

Salina Arts and Humanit ies endeavors to create a vibrant

atmosphere for people to make meaningful connect ions—

with themselves, with others and with their community

through the arts. In this role, the department is both proact ive

and responsive in creat ing relat ionships between community,

individual art ist and cultural organizat ions. This is

accomplished through a wide range of programs and services,

and in a variety of ways.

A prominent feature of this website is the Community Cultural

Calendar featuring exhibits, concerts, classes, events and

performances throughout Salina and the region. Be sure to

visit often.

The department convenes the Cultural Roundtable, a



consort ium of museums, libraries, galleries, performance

venues, educat ional inst itut ions, and service organizat ions

collaborat ing to schedule and promote programs, exhibits,

and act ivit ies of interest to Salina residents and visitors.

The Community Art and Design program, facilitated by the

City's Arts and Humanit ies, provides a variety of services to

both public and private sectors. Together, with a cit izen

advisory commit tee, direct ion is provided for incorporat ing

artwork into building renovat ions, new construct ion, or other

community projects. Purposeful design is essent ial in creat ing

a vibrant community. It enhances where we live, work and

play by beaut ifying our roadsides, buildings, neighborhoods,

parks, and community gateways. Over t ime, a unique ident ity

is created that will affect generat ions to come.

Promot ing life long learning through the creat ive process is a

core act ivity of Salina Arts and Humanit ies. In partnership with

USD #305, the department creates and nurtures connect ions

between student , teacher, art ist , family and community

agency through the empowering perspect ive of the arts.

Art ists spend t ime, not only in classrooms, but also are

prominent partners in community act ivit ies and partnerships.

Salina Arts and Humanit ies produces a variety of events,

concerts, performances, and act ivit ies created to place art at

the heart of community development . Art a la Carte concerts

provide a venue for young players, the Smoky Hill River

Fest ival is the region's primary arts based event , bringing

70,000 annually to Salina, for almost 35 years, and the annual

Spring Poetry Series brings the nat ion's prominent poets as

well as emerging voices. Collaborat ions and partnerships to

create these opportunit ies increase accessibility and

st rengthen relat ionships between organizat ions.

Salina Arts and Humanities Staff

Execut ive Director

Brad Anderson

Arts Educat ion Coordinator

Sharon Benson

Arts Services Coordinator

Karla Pricket t

M arket ing & Development Coordinator

Kay Quinn

Office M anager

Kathy Burlew

Program Assistant

Amanda M orris

Account Technician

Glenda Johnson

Community Art & Design Directory

City of Salina Projects

Salina's Community Art & Design Program was init iated in the

year 2000. The Community Art & Design Policy was adopted in

2006 to facilitate the inclusion of art ists, and art and design

projects in selected City projects. City/ Community

representat ive processes follow nat ionally developed

guidelines for select ing art ists and artwork. SAH facilitates the

Program through the review and recommendat ions of the

Community Art & Design Commit tee.



APPENDIX F

LIST OF PARTICIPANTS

IN THIS PLAN
Sue Acocks, Lake Superior Youth Theater

Ed Banos, Duke Life Point

Jon Becker, M arquet te Bike Jam

M att Bizoe, NM U Student

Christ ie Bleck, M ining Journal

Ben Bohnsack, M arquet te City Band

David Boyd, M arquet te Access Group

Bob Buchkoe, Lake Superior Piano Associat ion

Brice Burge, M arquet te Social Scene

James Cantrill, NM U Department of Communicat ion and

Performance Studies

Bob Chapman, M arquet te Access Group

M ichael Cinelli, NM U School of Art and Design

Amy Clickner, Lake Superior Community Partnership

Susie Colquit , M arquet te Food Co op

Lisa Coombs Gerou, YM CA

Amy Conover, Studio Gallery and Zero Degrees Art ist Gallery

Elizabeth Coyne, M arquet te County Conservat ion Dist rict

Andrew Crunkleton, M arquet te Alternat ive High School

Dave Dagenais, West Aspen Ridge High School

Tami Dawidowski, M arquet te Beaut ificat ion Restorat ion Commit tee

Jesse DeCaire, Flonk Promot ions

Cindy Deo, Lake Superior Art Associat ion

Jack Deo, Lake Superior Art Associat ion

Susan Devine, Hiawatha M usic Fest ival

Gisele Duehring, Ore Dock BotEco Center

Kathy D’Agost ino, Interested Cit izen

Robert Englehart , NM U Department of M usic Department

Jake Fether, M arquet te Senior High School

Jackson Farley, Art ist

Christ ine Flavin, NM U Department of Art and Design

M ike Forester, Elegant Seagulls

Krist in Frak, Superior Dance Academy

Rose Frankowski, NM U Student

Peggy Frazier, Lake Superior Theater

Carrie Fries, M arquet te M arit ime M useum

Gordon Gearheart , Zero Degrees Art ist Gallery

Elisabeth Genske, Art ist

Andy Gregg, Bike Furniture Design

Stephen Grugin, M arquet te City Band, Lake Superior Youth Theater,

NM U Department of M usic

Jill Grundstrom, NM U School of Health and Human Performance,

Dance

M ike Hainstock, Fresh Coast Dairy

Dale Hemmila, Cliffs Natural Resources

Kaye Hiebel, M arquet te Regional History Center

M iriam Hilton, Interested Cit izen

M at thew Hirvonen, Hirvonen Foundat ion

Rita Hodgins, Lake Superior Theater, Wooden Boat Canoe Society

Anjila Holland, Oredock Brewing Company

M ike Holman, Tai Chi Inst ructor

Jennifer Howard, NM U Department of English

Jennifer Huet ter, Cliffs Natural Resources

Dan Jarvis, Art ist

Terry Klavit ter, M arquet te Area Blues Society

Jeff Krebs, M usician

Dot ty LaJoye, M arquet te Planning Division

Gale LaJoye, LaJoye Product ions

Dana LaLonde, Art ist

Vivian Lasich, Interested Cit izen

Emily Lewis, M arquet te Beaut ificat ion and Restorat ion Commit tee

John M allo, Interested Cit izen

David M anson, Black Rocks Brewery

Laura M aze, Art ist



Roslyn M cGrath, Health and Happiness U.P. M agazine

Kevin M cGrath, Health and Happiness U.P. M agazine

Camilla M ingay, Second Skin Shop

Rosa M usket , Art ist

Nikke Nason, Lake Superior Youth Theater

Natalie Naze, Interested Cit izen

Ann Oberts, Lake Superior Piano Associat ion

Dave Ollila, Snapperhead Invent ions LLC

M artha Parks, Panara Imports

Christ ine Pesola, Landmark Inn

Carol Phillips, Liberty Children’s Art Project

Clifford Porter, M arquet te Area Blues Society

Kim Pot ts, Garden Bouquet and Design

Amy Quinn, Great Lakes Youth Development

Bob Railey, M arquet te Folk Dancers

Jim Reeves, Shiras Foundat ion, M ining Journal

Ed Risak, Risak Pot tery

Betsy Rutz, M arquet te Regional History Center

M ike Ryan, Poet

Joseph Sabol, M arquet te Beaut ificat ion and Restorat ion Commit tee

Christ ine Saari, Oasis Gallery

Becky Salmon, Downtown Development Authority

Bill Saunders, M arquet te Area Public Schools

Jason Schneider, Accelerate UP

Nancy Seminoff, M arquet te Community Foundat ion

John Spigarelli, Elegant Seagulls

Pete Stephens Brown, Yooper Chorus

Fred Stonehouse, M arquet te City Commission

Jim Strain, M arquet te Symphony, NM U Department of M usic

Derrell Syria, Derrell Syria Project

Dan Truckey, NM U Beaumier U.P. Heritage Center

M ichele Tuccini, Lake Superior Art Associat ion, Zero Degrees Art ist

Gallery

Ansley Valent ine, NM U Department of Communicat ion and

Performance Studies

Ray Ventre, NM U Department of English

M arny Wet ing, Interested Cit izen

Tom Wolfe, Wolfe Design, NM U Department of Art and Design

Exavier Wooten, NM U Student

M yra Zyburt , M arquet te Farmer’s M arket

Sincere apologies to anyone whose name was

inadvertently omitted.
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